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MAMMON 2 won Norway'’s first Emmy Award.

2017 became the fourth year in a row in which Nordvision beat its own all-time
high record. To be exact, a total of 5,102 episodes were co-produced and
exchanged in 2017. Such an impressive result can only be achieved because
producers and commissioners in the Nordic public service companies have a
great amount of mutual trust.

A recently published report from the Nordic Council of Ministers describes the Nordic region as the
place in the world with the greatest level of social trust by far. In a world that unfortunately appears to
be increasingly divided, it is precisely this shared Nordic trust, both socially and professionally, that
forms the very foundation of Nordic TV and media collaboration.

A year of new landmark collaborations
2017 was the year in which we witnessed the first interesting collaborations within publishing techno-
logy. DR and NRK now have the same radio app and share a technical platform for upcoming music.
This year also saw a breakthrough in sharing professional experiences with publication of video on
demand. Last but not least, the Nordic Director Generals signed an agreement for increased Nordic
drama cooperation, which will strengthen the offering of Nordic drama on the Nordic public service
TV stations.

It is also worth mentioning that NRK won its first Emmy Award for best foreign drama in 2017. In
fact, this is the fifth time in 15 years that a Nordic public service provider has been awarded an Emmy
for best international drama. That is equivalent to a Nordic Emmy every three years.

Globalisation calls for even greater cooperation

Globalisation of the media industry is in full swing. Digitisation and datafication are the key words, and
development is driven by the world’s largest technology companies. Facebook, Apple, Amazon, Netflix
and Google - also known as FAANG - have revolutionised our lives and delivered some of the most
popular products and services. However, they are also referred to as ‘the dreadful five’, owing to the
fact that in just 10 years they have reached such a dominant market position internationally that “they
actually dictate both the technological infrastructure, commercial standards and market conditions
that Danish media companies have to work with if they want to reach the Danish citizens”. This quote is

taken from “Globaliseringen af den danske mediebranche” (Globalisation of the Danish media industry),

published by the Ministry of Culture Denmark in 2017.

This development calls directly for more public service cooperation. Nordic media collaboration is
no longer an option but a necessity. One way to respond is to build an even stronger Nordic public service
coordination and positioning in selected areas than we have today, and with an even more strategic and
coordinated collaboration on unique Nordic public service content.

These are the main ambitions for our collaboration in the coming years.

Marit af Bjorkesten
Director, Managing Editor of Swedish Yle and Chair of Nordvision

Henrik Hartmann

Secretary General of Nordvision

NORDVISION 2017 - 2018
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Another
record year

Nordvision sets new records for the fourth
year in a row. 2017 saw Nordvision, the
Nordic public service media partnership,
deliver more programme episodes than ever
before in its 59-year history. However, this

record-breaking run may be about to end.

By Ib Keld Jensen

Halobroren, NRK - 2012
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Forbrydelsen, DR - 2012

3,914

At this point, readers of the Nordvision Annual Report may ask
themselves: Haven't | read this piece of news before?
And there is a good reason for any feeling of déja vu:

For the fourth year in a row, we can announce that the Nordvisi-
on partnership has broken its own record. Delivering 5,102 pro-
gramme episodes in 2017, equivalent to 2,123 hours of TV, this easily
beats the previous year’s record of 4,911 episodes.

The Nordic media collaboration continues to progress and pros-
per all across the region. A major factor in achieving this new record
is the exceptional number of Nordic co-productions. An all-time high of
945 hours of TV and 2,279 programme episodes puts this 40 percent
above the figure for Nordic co-productions in any previous years.

Exceeds all expectations

On the whole, the public service TV stations that are partners in
Nordyvision are so keen to produce TV together with their Nordic
cousins that the number of co-productions has doubled since 2013.

Since 2012, the total number of
programme episodes has increased.

Taste of the North, RUV -

[ A #
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Akta Médnniskor, SVT - 2013

2013 2014

4,442

2014

“The number of co-productions exceeds all expectations, not
least when we consider that all the Nordic public service TV stations
are undergoing a digital transformation. This means that not only
are they producing less flow TV, but all the
stations are also outsourcing more and more
TV production work to external production
companies,” says Henrik Hartmann, Secretary
General at Nordvision.

As long as it lasts
While similarly pleased to be looking back at
another record year, the Chair of Nordvision and Director of Swedish
Yle, Marit af Bjorkesten, warns against getting carried away.

“We should be delighted about this incredibly high figure as long
as it lasts. We are all aware that the Nordic public service media will

-

The Rose Code, Yle - 2015

SKAM, NRK- 2016
% - d

Dagmamman, Svenska Yle - 2015

_
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2015 2016

4,849 4,971

“We should be
delighted about this
incredibly high figure”

Marit af Bjorkesten

Trapped, RUV - 2016

be focusing more on fewer, but larger and more important public
service tasks in the coming year, and of course this will have an effect
on our collaboration in terms of volume,” she explains.

On the other hand, Henrik Hartmann
predicts that the partnership will grow in a more
strategic way over the coming years. “We have
already seen how Nordvision in 2017 succeeded
in creating and approving a new vision for Nor-
dic drama. [ believe that we will be seeing more of
this in future, for instance in content areas such
as Children, Youth & young adults and Investiga-
tive journalism. ” While the collaboration is in its strongest position
to date, 2017 did see a small decrease in the number of Nordvision
programme exchanges, but this was fully offset by the increase in

co-productions.

-

The Independence Day Ball, Yle - 2017

—

Prisoners, RUV - 2017

2017

5,102
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. the number of international

awards bestowed upon investi-
gative journalist Tom Heinemann

for his documentary BITRE DRU-

ER about slave-like conditions
for vineyard workers in South

i Africa. Systembolaget in Sweden
© is the third largest customer for

South African wine, and imports
to Denmark have risen dramati-

¢ cally. This DR documentary was
supported by Nordvision.

1,312,541

Norwegian viewers per average episode streamed
the first season of SKAM. This makes SKAM the
most watched series in the history of NRK TV.
Likewise, the youth drama series was a resounding
success for SVT, RUV, Yle and DR,breaking several
records while proving that language is not a barrier

as long as the content is right.

BIRD BOXES

i have been built and installed
i in natural areas across Finland

between March 2016 and May 2017
to reverse years of decline in the ha-

¢ bitats and populations of common
¢ bird species. This was the result of

an Yle campaign that does not have
its own show. Instead, it reaches

i audiences through newspapers, so-
i cial media and shows with greater

visibility. The campaign would not
have gone ahead without develop-

¢ ment support from the Nordvision
¢ Fund. As awhole new concept, it

has been dubbed “luffar format”
(the wanderer format). Yle received

¢ aspecial prize for this campaign at
¢ the Prix Europa awards.

LOOKING BACK: 2017 FIGURES

drama episodes in total

- equivalent to 245 hours of TV

- was the result of Nordic drama
co-production within Nordvision
in 2017. This included HERRENS
VEJE, a DR series of 10 episodes
focused on religious themes. In
autumn 2017, the Nordic Dire-
ctors General agreed on a new
Nordic drama vision, which will

lead to even more Nordic drama

production in future.

is how many options NRK has

sold of its game show format
¢ for fact-based information

on health issues. The format

¢ has already been produced
i in a separate version in The

Netherlands, and the original
show has been broadcast in

¢ Sweden and Finland. Some
i providers were concerned

about the ethical implications
of turning people’s health

problems into TV entertain-

ment, but Programme Buyer
Jesper Petterson soon chan-

¢ ged his mind when it came to
{ HVA FEILER DET DEG. The

verdict was: “Wide-ranging
and entertaining, yet provi-

i ding public information in its
¢ truest sense.”

Emmys have been awarded
to Nordic drama in the past

15 years.

In November 2017, NRK won for

the first time ever with the crime

i series MAMMON 2.This sets a

i new pinnacle for Norwegian dra-

ma following an impressive string
of top quality drama series in

i recent years. Jon Qigarden stars
. alongside Danish actor Laura

Christensen.

years of independence in

¢ Finland was celebrated with
i anew feature film production,

THE INDEPENDENCE DAY
BALL (LINNAN JUHLAT). Now

watched by more than 750,000
{ Finnish viewers, this is a road

movie through contemporary

i Finland. “So many parts of the
¢ centenary celebrations look to

the past - with this film we look
to the future,” explains Liselott

i Forsman, Executive Producer
i for International Drama Series

at Yle.
The film was positively recei-

ved in Finland and had several

glowing reviews.
This is a Nordic co-produc-

: tion between all the Nordvision

¢ partner companies. It was

broadcast in December 2017 on
the Nordic TV stations to mark

the occasion of Finland’s 100th

y i anniversary.
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A ﬁ"Great collaboration
~in Children’s Drama

The strong Nordic collaboration on children’s content
continues to grow.
In Children’s Drama, NRK has been busy with sever-

~ al productions including SNOFALL, which was aired

in dubbed versions by both SVT and DR as their main
advent calendar. It will also be broadcast by Swedish Yle
in 2018.

On 10 April, the story of orphan girl Selma may even..
take home an Emmy Kids Award, as SNOFALL is on the
list of nominees.



A much bigger problem
not to be on Minecraft

Nordic broadcasters use Minecraft to reach a target audience of pre-teen
boys. Is that a problem? According to the editor in charge of NRK’s Minecraft
venture, it would be a bigger problem not to be there.

By Randi Lillealtern

What is Minecraft?

ox and survival game for PC, mobile phones and

games s, allow o build and tear down
structures made from blocks in a 3D world. The game was
developed by Swedish video game developers Mojang. It can
be played in single or multiplayer mode, and you can work

together or fight other players.

12 NORDVISION 2017 - 2018

As media habits change, Nordic broadcasters continue to seek out
new platforms so as to reach a younger audience that is often difficult
to please. In recent years, YLE, DR and NRK have all published con-
tent in the video game Minecratft.

Norwegian children built their entire country in HELE NORGE
BYGGER, a project aired as a minute-by-minute broadcast in 2016. It
had 500 participants building
replicas of all 19 Norwegian
counties in 12 hours.

YLE uses Minecraft as part of
the game “Rosan koodi”, where
players have to crack codes both
in-game and in the real world in
order to help Rosa and save the
world.

In autumn 2017, NRK, DR and
YLE co-organised the first ever

Minecraft international game

Natasha Sayer is Managing

known as Ragnarok. One YouTu-

Editor for the Flippklipp edito- ber from each country brought
rial team at NRK. They run one their own player “army”, and the
of the most popular YouTube game was broadcast on a total
channels in Norway and have of12 YouTube channels as well
suceessfully brought off major as all three media providers’

websites and TV.
But what kind of challenges

ventures on Minecraft.

arise when the broadcasters use third-party platforms such as Mine-
craft and various social media in order to reach specific audiences?
An immediate guess might be that this will only help to strengthen
these competitors while diverting the audience from the broadca-

sters’ own platforms.

Be where the children are
However, that is the wrong mindset for 2018, according to Natasha Say-
er, Managing Editor of the NRK Flippklipp editorial team. “It’s a much
bigger problem not to be present on these platforms. We've tried that
in the past, and as a result we lost the 10-12-year-olds,” she explains.

Managing Editor of the DR Children production team in Aarhus,
Johanne Bagge, agrees:

“In order to be relevant to the entire target audience, we have to
be accessible in the places where the children are.”

Timo Lehtinen, Producer at YLE Youth, says that they reach a
much larger audience on YouTube than through their own channels.

A show that has maybe 10,000 viewers on YLE Areena will be
watched by 120,000-350,000 children on YouTube. That is a huge
difference. Natasha Sayer believes that they need to be exactly where
their users are.But sheer presence alone is not enough - the broadca-
sters have to be present on the platforms’ terms.

“10-12-year-olds are harsh critics. They are all aware that the

content we publish on Flippklipp and Minecraft is produced by NRK,
but as soon as we become too similar to NRK Super, we get negative
feedback. Then it’s just not cool.”

According to Sayer, these platforms have their own narrative
codes which the children master to perfection. The broadcasters’
content has to adhere to these codes in order to reach the audience.

“We have to be present on the platforms’ own terms, but we also
have to be the best at challenging those. We must ensure that some of
the content they come across is top quality.”

Also available on own platforms

Johanne Bagge says that Minecraft allows DR to meet an audience
that is otherwise out of reach. In autumn 2017, DR Ultra launched the
fiction series KOLONIEN, about a group of children at a holiday camp
on a desert island. Along with this, viewers were able to play KOLONI-
EN on Minecratft.

“We have to be present on the platforms’
own terms, but we also haove to be the best
at challenging those.”

Natasha Sayer, Managing Editor, NRK

“When we go ahead with a Minecraft venture, for instance KOLO-
NIEN, the entire input always harks back to the main format, in this
case the fiction series KOLONIEN. This gives us a chance to make
an entirely new target audience - and one which is usually out of our
reach - aware of the main format,” says Bagge.

The ways in which broadcasters should relate to third-party
platforms have been a hotly-de-
bated topic in recent years,
especially in the wake of an ever
greater focus on social media.
But in Sayer’s view, Minecratft is
aspecial case.

For social media, there are
already strategies in place which
the entire organisation adheres
to. In that way, you are not on your
own with the complex issues, and

they are easier to work out.

Johanne Bagge,
Managing Editor, DR Ultra.

No overall strategy for Minecraft
“There’s a general lack of exper-
tise and focus. We have to start from scratch all by ourselves, and
we have to be the best at what we do. That’s a lot to deal with for an
editorial team of eight,” Natasha Sayer concludes.

NORDVISION 2017 - 2018 13



SVT HAS

GREAT SUCCESS
WITH THEIR
VERSION OF

DR SHOW

Right from the start, children’s drama
series KLASSEN on SVT had viewers
posting several thousand comments
online, and its popularity surpassed
the original DR premiere season.
Here, the SVT Managing Editor
explains some of the figures.

By Ib Keld Jensen

14 NORDVISION 2017 - 2018

Shortly before Christmas, SVT premiered the children’s drama seri-
es KLASSEN, having adopted the scripts directly from DR. And the
first three weeks of broadcasting exceeded all expectations at SVT.
According to Managing Editor Petter Bragée, they managed to grip
the young viewers’ attention even more than DR Ultra had done at the
original launch.

“This show became very popular even faster than the first season
in Denmark, where it took off at a slightly slower pace before turning
into the huge success that it is today,” says Petter Bragée, SVT Malmo.

The online viewing figures for KLASSEN have been rapidly increa-
sing week on week. In its fourth week, the show had 975,000 started
views with 185,000 unique users. This went hand in hand with a spec-
tacular amount of interest on social media.

“Our hashtag #klassensvt has really engaged the users, attracting
thousands of posts and comments. A lot of children indicate that they
love the show, and they discuss all the different dilemmas that it brings
up,” Petter Bragée explains.

Everyday topics at the children’s own level
The show is centred around an ordinary class of school children aged
12 and 13, and each episode focuses on an everyday event.

Was Stella right when she decided to smoke, and should Alba have
told Emilia that she is in love with Elias? These kind of questions trig-

SVT adopted the scripts directly from DR Ultra, making only minor adjustments ahead of the first shoot.

ger alively debate among many of the young viewers, who are keen to
share their own views In Denmark, KLASSEN has been extremely suc-
cessful among 7-12-year-olds, as more than half of this target audience
have seen at least one episode. Although the show is aired on flow TV,
the streaming figures in particular have beaten all DR Ultra records.

“A lot of children indicate
that they love the show.”

Petter Bragée, SVT Malmé.

At one time, KLASSEN would occupy four of the top five slots in a given
week on the list of top-streaming productions amongst all DR content.

Same producer as before
KLASSEN started out as a Dutch format, originally devised in 2014 by
production company Tuvalu Media for the Dutch public service chan-
nel AVROTROS.

SVT has selected 52 of the Danish scripts and adapted these to a
Swedish setting, and like DR they have used Danish production com-
pany STV (not to be confused with SVT).

KLASSEN CONSISTS OF 52
TEN-MINUTE EPISODES AND
HAS HAD A TREMENDOUS
START AT SVT.

Week 1: 230,000 started views
(52,000 unique users)

Week 2: 630,000 started views
(113,000 unigue users)

Week 3: 874,000 started views
(147,000 unigue users)

Week 4: 975,000 started views
(185,000 unigque users)

NORDVISION 2017 - 2018 15



FINNISH ANIMATIONS
ATTRACT VIEWERS IN
THE NORDIC COUNTRIES

ALBI the jolly snowman and ARKIPELLINA,
a fantasy archipelago teeming with life, are two Finnish
animations co-produced within Nordvision. Although the series
are very different, they appeal to young and old alike.

By Michaela von Kiigelgen

The popular Yle series about Albi the jolly snowman is co-produced
with NRK, DR and RUV. Much to the creators’ surprise, this has also
been a great hit in China. On a website showing more than 900 anima-

tions, the Finnish snowman has had almost 17 million views.

“We were really surprised to find that ALBI has four times as many vie-
wers as, for example, Disney’s ‘101 Dalmatians™, says Mikko Kunnas,
one of the creators behind the show.

According to co-creator Markus Majaluoma, the mostly silent
ALBI is a welcome addition to current children’s programmes.

“The visual emptiness of the series required silence. Many chil-
dren’s programmes are crowded with people, but I have seen how a
baby and a dog have been glued to ALBI. The series encourages con-
centration,” says Majaluoma.

A colourful mini-world
ARKIPELLINA OCH KALKKRISTALLEN is a colourful miniature wor-
Id, inhabited by creatures who care about each other and their en-
vironment. Anything can happen - in the air, on and under water and
in the relationships between the eccentric, likeable characters.
“ARKIPELLINA is a fantasy archipelago which has been part of
my life for a long time. I live in an archipelago myself, and it’s my own
paradise,” says Antonia Ringbom, who created the animated show for
Swedish Yle.
The series is a co-production with SVT and NRK, and 13 seven-mi-
nute episodes are set for completion by the start of 2019.

6 NORDVISION 2017 - 2018

“Our collaboration has opened the door to Nordisk Film & TV
Fond, allowing us to apply for production funding. This has been a
great help,” says Producer Mats Langbacka.

To be continued?

The animations are created in very different ways, but attract children

and adults alike. For ARKIPELLINA, everything is drawn and cut out

by hand and moved below the camera a few millimetres at a time.
“I'work using the cut-out technique, and I film no more than 20 se-

conds a day. It’s all about play and improvisation, and I hope we can

continue when this series is finished,” says Antonia Ringbom.

“We were really surprised to find that
ALBI has four times as many viewers as, for
example, Disney’s 101 Dalmatians’.

Mikko Kunnas

Markus Majaluoma and Mikko Kunnas also hope that the success in
China will bring continued support for ALBI. Currently, they have fun-
ding for 26 new episodes set to be finished in 2018.

“Then we'll have 52 parts, which is the minimum requirement for the in-
ternational market. Ideally, we should make 104,” says Majaluoma. The
snowman’s future is still uncertain.

“ALBl s a two-man production, and investments ought to be quite small.
Why should we abandon this golden egg now?” wonders Kunnas.

SNOGUBBEN ALBI is inventive and has lots of friends.
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AMI;URTHER BRIDGE BETWEEN NORDIC COUNTRIES
BROEN Il premiered on 1Ist January in five Nordic countries at once. It has since been aired at prime time on the main channels of
NRK, SVT, Yle, DR and RUV at almost exactly the same time. In an international context, this also places the show among the most
watched drama series aired on live flow TV. As we go to press at the end of January 2018, around 3 million viewers in total have
tuned in to each of the first four episodes. Although these figures are slightly down compared to the 2015 broadcast of BROEN |ll,
this decrease was largely offset by the streaming figures. Viewers’ response to the show was at the top end in-all five countries.
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New Nordic

agreement will
result in more
Nordic drama

Public service providers in the Nordic region
have agreed on a shared strategy for producing

more Nordic drama.

Af Camilla Laudrup

At a meeting in Stockholm in October 2017, the Director Generals

of DR, NRK, RUV, SVT and Yle agreed on a new, shared vision and
strategy for generating more high-quality Nordic drama. Recent
years have seen the Nordic public service providers gain a worldwide
reputation for their outstanding drama productions.

Quality Nordic drama, clearly rooted in a local context and with
high ambitions for public service, is now among the most distinctive
features of Nordic public service media. As all five providers embark on
this commitment to collaborate on drama productions, the result will
be even more powerful home-grown quality drama for viewers across

the Nordic region.

Tougher competition in an international market
With the constant growth of international streaming services, Ameri-
can fiction is more accessible than ever, and for Nordic public service
drama to hold its own in this market, it needs an improved compe-
titive position for both TV and streaming. To ensure this, the public
service providers of the five Nordic countries have agreed to a new,
shared strategy for increased co-production of drama content.
Their ambition is to improve the volume as well as the quality of
Nordic drama - not least as part of the streaming services offered by
the public service stations. Through this new strategy, the collabo-
ration among the Nordic players will become significantly stronger.

20 NORDVISION 2017 - 2018

It will result in a planned increase in the number of Nordic co-pro-
ductions, a shared vision for drama content and a more coordinated
collaboration to make swift decisions on new content with co-produc-

tion potential.

“A distinct focus on drama which
somehouw reflects Nordic culture, reality
and identity is a natural fit
for our public service mission.”

Marit af Bjorkesten, Chair of Nordvision

Maria Rerbye Ronn, Director General of DR, is thrilled with this
agreement:

“Nordic drama has to compete with the best international fiction
there is. Our new, co-Nordic strategy and the increase in Nordic col-
laboration are important steps towards an even stronger offering
of public service drama than what we provide today. This will give
rise to drama series which will one day become part of our shared
cultural heritage in the Nordic region,” she says. “This particular
collaboration on Nordic drama will make us stronger in an ever

more international market.

Quite simply, we are in a stronger position as public service pro-
viders when we join forces across the Nordic region,” Maria Rerbye
Ronn concludes.

A promise to our users
Marit af Bjorkesten, director at Yle and Chair of Nordvision, is also
pleased that this agreement has been reached:

“A distinet focus on drama which somehow reflects Nordic cultu-
re, reality and identity is a natural fit for our public service mission.
This extends a sincere and recognizable promise to our users, which
sets us apart from other suppliers of content,” she says. The Nordic
Director Generals believe that the stronger collaboration on drama
has all-round advantages.

Director General of Swedish broadcaster SVT, Hanna Stjérne, says:

“Considering what the Nordic public service providers have
delivered in recent years in terms of quality drama, we are convin-
ced that a strengthening of our collaboration will benefit all our
audiences in the Nordic region.” Supporting this view is Director
General of NRK, Thor Gjermund Eriksen, who points to the amount
of trust underpinning an agreement on this scale: “A close, long-term
partnership such as this is built on trust. We have a rich history of
working together and a truly fundamental trust in each other’s ability
to produce world-class drama,” he says.

Icelandic drama series PRISONERS - one of the recent shows

that have helped to put Nordic TV drama on the global map.

For Magnus Geir bordarson, Director General of RUV, an impor-
tant aim is to ensure that the Nordic public service providers are
recognized as the hotbed of Nordic drama at its very best.

”We have a rich history of working
together and a truly fundamental
trust in each other’s ability to
produce world-class drama,”

Thor Gjermund Eriksen, Secretary General NRK

The Nordvision partnership works together to strengthen public
service media in the Nordic region. The Nordic partners co-produce,
exchange programmes, co-develop formats and share knowledge,
generating more than 4,500 TV programmes annually and setting
new records for this cooperation year on year. In the drama category
alone, the Nordic cooperation resulted in a total of 317 episodes in
2017. Examples of current drama series are BROEN (SVT and DR),
HERRENS VEJE (DR), MONSTER (NRK), VAR TID AR NU (SVT),
THE INDEPENDENCE DAY BALL (Yle) and PRISONERS (RUV).

NORDVISION 2017 - 2018 21



RUV takes a shortcut to external
funding thanks to DR Sales

High demands for quality content have driven the Icelandic
public service station to seek funding beyond their own shores.
A joint Nordic effort leads to greater visibility and fewer costs.

By Ib Keld Jensen

When it comes to content produced by their own national broad-
caster, Icelandic TV viewers expect the same high level of quality as
viewers in other Nordic countries. However, a population of around
330,000 offers limited potential for self-financing, and RUV has had
to face up to this fact by looking for funding from abroad.

“With the arrival of new platforms such as Netflix and Hulu, the
viewers have become more critical of the content we produce. They
are not prepared to accept lower quality just because a show is pro-
duced in Iceland.

The viewers make demands that such a small market cannot meet
through its own funding,” says Johannes B. Skulason, International
Sales Manager at RUV.

“We've skipped forward maybe five or ten
years, as it would have taken us this long on
our own to get as far as we are today.”

Johannes B. Skulason, International Sales Manager, RUV

A five-year shorteut
As RUV had never previously sold any programmes, the station
entered a whole new world in this respect. Ahead of this, they had
conducted research with traditional distribution agents and at the
BBC, NRK and SVT, before Johannes B. Skulason arrived at DR Sales
via Nordvision. And he has never had second thoughts about this:
“We've skipped forward maybe five or ten years, as it would have
taken us this long on our own to get as far as we are today,” he explains.
“International purchasers know what DR is all about, so when DR
presents our material, people listen right from the start. If we had
been on our own for instance at the TV festival in Cannes, we would
have really struggled to cut through the noise, and before anything
else, we would need to present ourselves and convince the purcha-
sers that we are worth taking seriously,” Skulason concludes.

22 NORDVISION 2017 - 2018

RUV has proven its worth with documentaries and lifestyle program-
mes, but drama series such as TRAPPED and PRISONERS are the
main reason for the Icelandic TV impact in the international market.
This has helped blaze the trail for their next large-scale drama series,
VALHALLA MURDERS, and DR Sales is working to secure co-finan-
cing for this up front.

Nordic TV stations present a united front

“Along with the drama series LIBERTY, there is huge demand for
VALHALLA MURDERS at the scripting stage. The main challenge is
to make the purchasers read the script, and then convince them that
it will be great. In that respect, it helps to open doors when people
know that we have delivered some of the best drama in the world,
that it has reached a lot of viewers, and that our director and pro-
ducer have a track record,” says Helene Aure, Sales and Marketing
Director at DR Sales.

She points out that this level of success is based on a lot of effort
over the long haul.

It took the DR Sales department more than 15 years to build the
network and customer base they are able to draw on today. This has
also paid off' by bringing DR to prominence among major stations
throughout the world.

“These things don’t happen automatically. They require intense
and continuous marketing, and the only way you'll get noticed is if
you distinguish yourselves.”

As part of their sales efforts, DR shared a stall with Yle, RUV
and SVT at the TV festival in Cannes. The Nordic public service TV
stations have also joined forces by setting up specifically Nordic TV
’mini markets’ aimed at international purchasers, most recently in
the highly relevant location of Reykjavik.

“We are in a stronger position and more visible when we join for-
ces, and it also helps to keep our costs down. So I'd certainly recom-

mend an even closer cooperation in the Nordic region,” says Helene

Aure, who also points to the growing demand for Nordic productions.

VALHALLA MURDERS is among the Icelandic drama series
recently attracting international interest already at the
scripting stage as part of the RUV/DR Sales cooperation.




Ole-André Lagmandokk from NRK and his colleagues

Ifrom SVT and Yle have to shoot all their material from the Nordic
winter in two winter seasons. for the Snowhow project.




SNOWHOW

COLD CHALLENGE
IN CO-PRODUCTION
ABOUT SNOW

WHAT UNITES US ACROSS
THE NORDIC COUNTRIES IF NOT THE
SNOW AND COLD WEATHER?
IN THE CO-PRODUCTION SNOWHOW,
NRK, SVT AND YLE JOIN FORCES
TO DISCOVER THE ESSENCE OF WINTER.
IN ADDITION TO THE COLD,
NEW HDR TECHNOLOGY PROVES
A CHALLENGE.

By Michaela von Kiigelgen

“Because Snowhow is produced in three different countries and in
several different locations, ongoing communication is key to over-
coming the challenge of making one programme instead of three
different ones,” explains John Stark, Project Manager at Swedish Yle.

Despite holding video conferences every Monday, it has been
incredibly difficult to make sure everyone is on the same page regar-
ding the project. In January, the Snowhow team met up to discuss
various things, including how to arrive at common terms.

“We've tried to express the essence of the Nordic winter. ‘We can
do winter’ became a slogan for the project, and we’re very pleased
with that. It’s at the core of our work,” explains Svein Haaland from
NRK, Project Manager on the entire project.

Different points of view are a strength

Although there are a number of challenges in a production like
Snowhow, all those involved can also see numerous advantages in
their collaboration. “We look at dramaturgy and storytelling in a
similar way, but approach it in different ways. The diversity of the
companies’ perspectives is a positive thing. We gain new insights into
a project which all of us have been working on for a long time”, says
Svein Haaland.

Some material has already been filmed, but a lot of work remains.
Although the project runs for a long period, everything has to be
filmed over just two winters. That is why it is essential that everyone
has the same vision for the end result.

“Talking about images is always really abstract, so actually seeing
the material and discussing it together helps us all move in the same

direction,” says Camera Operator Marco Hyvérinen from Yle.

HDR - new but informative

Snowhow is also taking on new technical challenges.
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“We are doing pioneering work in technology, and that’s when we can
draw on each other’s skills,” explains Svein Haaland. For example, the
team must adapt to new technical standards such as 4K and HDR.
The usual difference between an HDR image and a non-HDR image
is that the latter shows a completely white sky, while in an HDR image

you can see the clouds and other shades in the sky.

“We’ve tried to express
the essence of the Nordic winter.
‘We can do winter’ became a
slogan for the project, and we’re
very pleased with that.”

Sovein Haaland, NRK

“The introduction of HDR is rewarding and will be a real learning
curve over the next two years,” says Marco Hyvérinen. According

to John Stark, the great thing about Snowhow is that by working
together, they are able to create better content than in each group on
their own.

“We bring different strengths to the table and use them to create
a product which is extremely relevant and easy to identify with in all
the Nordic countries,” explains Stark.

Johan Erhag, Project Manager at SVT, agrees - at the same time
as learning from each other and developing skills, collaboration also
brings added value.

“Open collaboration will be alpha and omega of'the future, not
only in terms of budgets, but also in order to take a bigger step inter-

nationally,” says Erhag,.

Snowhow is made by production teams in different countries. Video conferencing has therefore been an important part of the process at all

times. In this meeting, NRK took part from Bergen, SVT from Umed and Yle and Swedish Yle from Helsinki and Vaasa.
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This programme looks up people
who have no idea that they have
an inheritance to claim. The SVT
format has attracted interest from
abroad, even beyond DR and NRK,
which are currently producing
their own versions.

By Malena Nilsson

ARVINGE OKAND centres on an exciting search for one or more
persons: they have come into an inheritance, but the Swedish autho-
rities have been unable to reach them. “The format even provides
the historical background with archive footage creating a link to the
heir’s relatives and the universal issues that we can relate to in our
own family relationships,” explains Bo Sjokvist, producer and head of
the format development.

The idea was pitched by SVT Géteborg to the Nordic commissio-
ning editors in Nordvision’s Factual group, who received the proposal
with great enthusiasm.

“The commissioning editors wanted an inviting and exciting seri-
es. | believe we’ve delivered that. Even if you look at the figures alone,
the goal was to be a slot winner, and we’ve consistently achieved that,”
says Martina Pettersson, Project Manager for ARVINGE OKAND. In
addition to the DR and NRK versions, the Netherlands has recently

signed an option for the format, and Canada has also shown interest.

Trying hard to repeat the success

In the run-up to Season 2, the watchword is ‘structure’. A post pro-
ducer is required, and the production team is testing Movie Magic, a
scheduling tool which has so far mostly been used in drama. They will
be among the first in the world to test the software Glookast on data
transfer. This is all with a view to get improved tagging of stock shots,
reality sections and interview sequences. The presenters, Kattis
Ahlstrom and Niklas Kéllner, have become extremely popular with
the audience and are thrilled to continue hosting the series.
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“Alot of people have told us how much the series meant to them.
They appreciated the mixture of history and human fate. Some
viewers have also told us that they looked up relatives they had lost
touch with because they realised that life is short and close relati-
onships may be the most important thing we’ve got,” explains Kattis
Ahlstrom.

DR has a different version

Dorthe Vest Andersen, Editor of the Danish version FORSVUNDNE
ARVINGER, touches on similar subjects. Public service value is about
giving you something more than just emotions. She believes that in
other programmes such as SPARLOST, viewers are touched but do
not learn anything new. When the TV audience get to meet the Danish
heirs, the format will differ from the original in several respects.

For example, most of the heirs are found in Denmark rather than
abroad as in all of the Swedish programmes, and each episode is only
43 minutes long. The Danish presenters are an interesting duo. “We
have Mette Frisk from DR alongside Adam Jon Kronegh, an archivist
at the Danish National Archives.” Another fact exploited here is that
the National Archives with a ceiling height of 12 metres provides a set-
ting that is hard to beat. NRK is also poised to make its own version of
the programme.

“We won'’t be able to show for instance the interiors of the archives
in the same way as Denmark and Sweden, for the simple reason that
we don’t have any,” says Elin Helgheim, Project Manager at NRK, who
is currently in the research stage. Elin Helgheim has also been on a
study visit to Gothenburg. “It’s good to know that we can call them
any time and ask anything we want.” Malena Nilsson is Editor at SVT
Goteborg.

FAKTABOKS START ARVINGE OKAND IS A

FORMAT DEVELOPED BY SVT GOTEBORG in which the
presenters travel all over the world to hand over money
and family history.

INITIAL RESEARCH BEGAN BACK IN 2013. Following a
pilot made in 2016 with support from the Nordvision Fund,
the programme premiered in autumn 2017. In spring 2018,
SVT will produce a second season that will air in autumn 2018.

DR HAS MADE A FIRST SEASON OF FORSVUNDNE
ARVINGER with 8 episodes (43 minutes each), which will
premiere on 30 January on DR1. NRK is also working on
producing its own version.

VIEWING FIGURES IN SWEDEN: It has had an average 24%
share with 727,000 viewers per episode on average. The

series is on SVT Play for 180 days with an online audience
of 45,000-74,000 per EPISODE.

i ok

'ARVINGE OKAND’

THE NORDIC

NRK on a study visit to SVT in Gothenburg. From left to right: Bo Sjokvist, producer of the first season
and head of the format development since 2013, along with NRK staff Elin Helgheim, Selve Rydland and
Anna Jaktén, editor and researcher with several years’ experience in investigative journalism.
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Nearly 30 years ago, traffic police officer Sergei fc;rop
was told in a vision that he was the reincarnation of Jesus.
He now goes by the name of Vissarion and lives with .
his 6,000 followers deep in the Siberian wilderness.
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WITH JESUS IN SOUTH AFRICA

Has Jesus returned as a former jewellery
vendor from South Africa? A small
congregation in a South African village is
convinced that he has.
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WITH JESUS IN JAPAN

Mitsuo Matayoshi is a Japanese politician and claims
that he is Jesus Christ. As he wants to establish the
Kingdom of God through democratic processes,

he works hard to be elected to parliament.

Jesus is
everywhere

By Ib Keld Jensen

All over the world, Christians anticipate that Jesus
Christ will one day return to earth. But what if he is
already here?

In the Norwegian documentary series MESSIAS,
photographer Jonas Bendiksen seeks out people who
claim to be Jesus in order to portray these central
figures as well as their congregations.

And Jesus is literally everywhere. Jonas Bendiksen
invites the viewers along to meet Jesus in Siberia, Jesus
in South Africa, Jesus in Japan and Jesus in Brazil. In
each case, the photographer’s aim is not to ridicule, but
to understand. He suggests that it is no more strange
to say that a former parking officer from Siberia is the
son of God than to say the same about a carpenter from
Nazareth.

The show allows viewers to reflect on what exactly
may foster faith and religious phenomena. NRK co-pro-
duced this series with SVT, Swedish Yle and DR. When
broadcast on NRK 1in autumn 2017, it attracted high

ratings and was very well received.

WITH JESUS IN SIBERIA

Jonas Bendiksen has been to Siberia twice before,
but has yet to be granted a meeting with

Jesus of Siberia, who calls himself Vissarion.

WITH JESUS IN BRAZIL

As a young man, INRI Cristo made headlines in Brazil when
he stormed a Catholic church and smashed a crucifix. He
wanted to prove that he was Jesus reincarnate, but ended up
in prison instead. He now lives on a private property outside

Brasilia, surrounded by female disciples who have dedicated
their lives to him. Together, they use music videos in their
endeavours to convert more people to their faith.
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WHEN YOU
WATCH THIS,,
LL BE DL/

DR have asked some well-known Danish personalities:

=T RS

-

The footage of cultural
figure Stéen Hegeler has
already been recorded, edi-
ted and viewed by the main
character himself. But the
video will only be broadeast
on dr.dk after his death.

what do you want to be remembered for, and what are your regrets in life?
The footage will only be broadcast after their death.

By Ib Keld Jensen

Danish sexologist and prominent cultural figure Steen Hegeler has
reached the ripe old age of 93, and thanks to DR, he will be presenting
his own obituary after his death. The video has already been recor-
ded and stored in the DR archives as a message for posterity.

When the time comes, Steen Hegeler will appear on our screens,
sharing his hopes for the future, his regrets and his favourite mem-
ories from a long life. Our way of handling death is really paradoxical.
While death is a taboo subject, we accept as natural its all-pervading
presence in media each time a well-known figure passes away. News-
papers print their obituaries, TV stations make tribute shows and
the online news stream delves into the archives to find stories from a
life lived to the full. All of this is to remind us of the great importance
of the deceased through the eyes of chief editors, journalists and
programme planners.

Digital video format
“At the same time, this leaves us wondering: what were this person’s
own thoughts about life, death and everything in between? Our new
format helps to fill this gap,” explains Simon Munkholm Philipsen.
With support from the Nordvision Fund, he developed the digital
video format NEKROLOG/DET SIDSTE ORD for DR. The three to
five minutes of video footage sees Steen Hegeler speaking directly to
the camera in an intimate tone about life and death, while answering
the set questions required by the format.
A particular section, Min historie (My Story) is covered through
handheld camera footage of the main character’s workshop, living
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room, office, old photos, personal memorabilia and objects easily as-
sociated with the key contributor. In the final part of the video, we see
the person signing a piece of card. The only soundtrack is the sound
of the pen, making this hand-over to posterity even more powerful as
it draws to a silent close.

“It would seem tactless to start
editing this message to posterity”

Simon Munkholm Philipsen, DR

Prepared for criticism

The visual style is kept in black and white with close-ups and con-
stant eye contact with the camera. “This helps to create the pure,
poetic and vulnerable space along with a visual timelessness. We aim
to make each element a continuous flow of speech, where the main
character gets to say their piece. It would seem tactless to start edit-
ing this message to posterity,” argues Simon Munkholm Philipsen. He
is well aware that such a sensitive subject is likely to draw some criti-
cism. “This format is a carpe diem, not a memento mori. We included
alot of ethical considerations and expert guidance in the process,
and as a follow-up we have produced a Q&A section for any critical
voices that we might come across.” This format was developed as
public service content for online use and had not yet been premiered
by the end of 2017.

In Bermg

across ll tlme“zones

18th century Danish explorer Vitus Bering led one of the greatest
scientific expeditions in history. Its purpose was to complete the map
of the world, thereby determining the size of the vast Russian empire.
In August 2017, a Danish documentary team followed in the footsteps
of their famous compatriot - a journey through 11 time zones from St
Petersburg to Bering Island in the North Pacific. Pictured here is the

team camping by the Lena River in Siberia. Four weeks of filming on
location has resulted in six 30-minute shows, which will be aired on DR
K this spring. This schedule fits in between two major events taking
place on Russian territory: the presidential election in March and the
FIFA World Cup in June and July. NRK were involved as co-producers,
and the project received support from the Nordvision Fund.

RDIC DESIGN IN
CO-PRODUCTION

Future names in design across all the Nordic countries are
showeased in DESIGN 3000, a co-production between Swedish
Yle, SVT and DR. “Many of the guests on this programme are
world leaders within their fields who perhaps wouldn’t be intere-
sted in appearing in national productions. But when we told them
that this will be distributed across three Nordic countries, most
people were very happy to take part,” explains Axel Hogstrom
ion company Parad Media.

arad Medlia has also collaborated with
e background on the guests.

9| A BYSUDAS / BIPBIN PRIRd :030Yd
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90 percent of all
migrants use
human traffickers

The DR documentary MENNESKESMUGLERNE lets
the viewers in on one of the largest travel agencies in the
world, showing how human traffickers really work when
they send thousands of people to Europe - the Promis-
ed Land - in rubber dinghies or by plane after supplying
them with fake passports. Libyan traffickers, notorious
for treating migrants like any other type of goods, are
pictured here trading women.

The documentary is a co-production between DR,
NRK and SVT and was also financed by German ZDF,
RTS/Switzerland and Radio Canada.



Great journalistic gains
om collaborating

on far-right

extremism issues

A radio collaboration between Swedish Yle, SR and NRK
provides a wider perspective and the chance to draw on each other’s research

When monitoring far-right extremism, it is difficult to get access to
sources, and research takes a lot of time. A radio collaboration on far-
right extremism in the Nordic region has allowed Swedish Yle, SR and
NRK to make use of each other’s material.

“It’s a great journalistic gain for the Nordvision companies. Our
work shows that far-right extremist groups also cooperate closely
across the national borders in the Nordic region,” explains Kjetil
Saugestad, Project Manager at NRK Radio Documentaries.

Marie-Jeanette Lofgren, head of the documentary department at
SR, agrees: “The Nordic Resistance Movement is active throughout the
region. We can combine everything to create an overall picture instead
of having one Swedish, one Norwegian and one Finnish version.”

According to Saugestad, it is interesting to see the similarities
and contrasts between the countries, which are comparable in many
respects.

“The differences lie in how problems arise and what the political
solutions look like. Thanks to support from the Nordvision Fund, we
can better afford to carry out demanding research - which is neces-

sary when you are working with difficult subjects such as neo-Nazism.

Unfortunately, radio production teams rarely have large research

budgets,” he explains.

Exchanges provide high-quality broadecasting material
In addition to research, the companies have also shared material,

Av Michaela von Kiigelgen

resulting in a number of documentaries in each country. It has been a
challenge that unlike TV, radio has no option to add subtitles. However,
according to Marie-Jeanette Lofgren, the use of different languages is
not necessarily a problem.

“We have several platforms, for example the internet. It’s also possi-
ble to have other people record certain parts, which is easier to do than
on TV, she says. Kjetil Saugestad points out that it is important to clarify
the content in material for sharing.

“When we swap material, we include the script and a translation.
In Norway, we have a long tradition of document versioning in other
languages. Our listeners understand Swedish and Danish easily
enough, while Finnish is more difficult.”

A Nordic angle also provides added value for the audience in each
country. “One practical advantage of exchanging material is that we
get several more minutes of high-quality broadcasting material,”
says Saugestad. However, he does not believe in overly strict rules for
collaborative projects.

“Each country makes its own decisions, but it is important that
we communicate and exchange material with professional respect in
a collaborative manner.” In Finland, Marko Hietikko from Swedish Yle
has produced material for Yle through this collaboration.

At the start of 2018, he was awarded the journalistic Topelius
Prize for his wide network of researchers and media who monitor

cross-border extremism.

As the activities of the Nordic Resistance Movement cross national boundaries, it also makes

sense for the Nordic public service media to collaborate on material and research.
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CryptoLocker is one example of a ransomware virus that can lock the files on your computer.

INVESTIGATING CYBER CRIME
- AN IMPORTANT BUT DIFFICULT TASK

SVT gained access to a database with unigue
information on cyber blackmailers. But in order to analyse this material,
the editorial team had to trust outsiders. This was no easy task
in a setting where source evaluation is paramount.

By Randi Lillealtern

Cyber crime is growing at an alarming rate. This type of crime is not
bound by national borders, particularly so when it involves cyber
blackmailing. Investigating the issue not only requires technical
support from external programmers - it also challenges established
Jjournalistic standards.

“I'm not a programmer, and | find it difficult to come to conclusi-
ons by looking at material based on programming codes,” says Petter
Ljunggren, producer of the programme DIGITALA UTPRESSARE
from the SVT investigative series UPPDRAG GRANSKNING.

While source evaluation is a sacred principle for the investigati-
ve team, in this case they had to trust external experts to carry out
essential analyses of the leaked data.

Locked files and ransom demands

The database holds internal information distributed among mem-
bers of a criminal network who have been spreading what is known as
ransomware for several years. Ransomware is a type of virus sent to a
random computer, often via a link in an email. When the recipient clicks
on the link, the virus locks all the files on their computer. To have them
unlocked, the recipient has to pay a ransom.
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This can be a real disaster for individuals as well as businesses, as
photos and important documents disappear. And these attacks

can even trigger life-threatening situations. In autumn 2015, a
ransomware virus hit the Akademiska hospital in Uppsala, disabling
all their radiation therapy equipment for 24 hours.

“l'wasn’t aware that there’s an actual
market for ransomware. You can rent this
type of virus on a monthly basis”

Petter Ljunggren, Uppdrag granskning, SVT

The database that SVT was able to access contained unique informa-
tion on such viruses. Supported by hired experts, the editorial team
managed to find a programmer who developed parts of the software
used in these attacks. It transpired that the spread of ransomware is

an entire industry.

;:.

Reporter Oskar Jonsson meets Richard Sundien, whose PC
has been locked by a ransomware virus.

Petter Ljunggren was producer for the
UPPDRAG GRANSKNING episode DIGITALA UTPRESSARE.

“I'wasn’t aware that there’s an actual market for ransomware.
You can rent this type of virus on a monthly basis,” says Ljunggren.

An ideal subject for cooperation

Because this type of crime is not bound by national borders, Ljung-
gren believes that the subject is ideal for cooperation between the
Nordic broadcasters. “There was information on Denmark and
Norway in an investigation carried out by PostNord,” he says.

However, he concedes that the circumstances surrounding SVT’s
own source makes it difficult to share the information. “

This is a confidential source, and we cannot disclose their identity
to the public. For that reason, we cannot distribute the basic mate-
rial, but we can pass on information for others to use in their own
research.” NRK and DR were both involved in supporting develop-
ment of the SVT project. Representatives of DR Documentaries held
research talks with SVT, but have no immediate plans to produce
their own documentary.

“The material leaked to SVT does not appear to reveal any Danish
contacts, and this makes it more difficult for us to take up the story,”
says Seren Slumstrup Larsen, Project Manager at DR Documenta-
ries, in a written reply. Likewise, NRK has not done any further work
on the ransomware theme, according to Brennpunkt Editor Odd
[sungset.

- Coming soon:
DR and NRK analysis of

news consumption

The use of digital content cannot compensate

for losses in traditional news offerings.

In order to advise on this trend, media researchers
want to know its background

: By Ib Keld Jensen

¢ TV news ratings continue to drop considerably, and in more general

terms, the use of traditional news media at both NRK and DR is clear-
ly on adownward trend. And in neither Norway nor Denmark does
the digital content on offer make up for losses in the public service
providers’ traditional offerings.

“If this trend continues, it will have a critical impact on the use of
public service news. It will also affect various organisations’ signifi-
cance and role in society,” says Media Researcher Lene Heiselberg
from DR Media Research. The consequence will be a growing need
for public service broadcasters to inform and educate the population

¢ through digital platforms in order to maintain their relevance.

i A thorough understanding is essential
¢ “Itis absolutely essential that the media research groups at NRK and

DR have a thorough understanding of this development, if we are to
advise the management, editors and journalists. That is why we need
data on news consumption across different media and platforms,”

Lene Heiselberg explains. Initial efforts show that NRK and DR
are facing similar challenges and demands for new knowledge.

“We want to share and compare our results and work together
on formulating questions for research as well as collecting, analysing
and interpreting data,” she adds.

¢ Analysis will be available to partners

Above all, the results of this study will allow the partners to compare

i and comprehend the consumption of news in Norway and Denmark,
¢ thereby realising which trends and contrasts are in evidence.

“This project will also enable us to divide the populations into
different news groups. For each group, we can then identify their
knowledge of news, use of news media, attitudes to news and news
requirements.” Seeing as the population across the Nordic region has
broadly similar media habits, DR and NRK will make their analysis
available to all Nordvision partners. DR and NRK expect to complete
the analyses of their initial results at the start of 2018.
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A mountain

of bicycles

— testimony to the
refugee crisis

In autumn 2015, more than 5,000 asylum seekers
crossed the Norwegian border from Russia. Most of
them were on bikes that were abandoned at the border
station at Kirkenes in such great numbers that they
soon resembled a veritable mountain of bicycles. This is
a unique testimony to the chaos that has arisen from the
refugee crisis.

The consequences of heightened border control in
the Nordic region were the subject of a documentary
from each of the four editorial teams of investigati-
ve journalists at DR, SVT, NRK and Yle. Finland and
Norway worked closely together to each create a pro-
gramme about the northern frontier, while Sweden and

Denmark concentrated on borders in the south.

Although the closing of the borders

was a common theme,

the four programmes

had different angles

and content.
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Asylum boys were hugged
by strangers on the street

After featuring in six programmes on DR3 where a repor-4
ting team followed them closely, a group of 18-year-old
asylum boys attracted even closer attention elsewheie

spontaneously gave them a hug, explains Lead E_fi[!-g I’
dreas Gabrielsen, DR Youth & young adults. &

centre into Danish society, his ambition was to fp S on a
blind spot in the integration debate, as this is the first tir
that the TV audience can closely observe how real integ A
tion takes place in day-to-day life. '

The series is a Nordic co-production between DR and
NRK.



SKAM must die

- long live

There is a ‘before and after’ for NRK’s famous youth
drama series. Although those in charge of Nordic youth
drama describe SKAM as a turning point for the genre,
SKAM is definitely past history. Instead, each of the
managers is looking for the next golden egg, and they
are prepared to make mistakes along the way.

By Ib Keld Jensen

Courage’ is the new great mantra for managers heading up the pro-
duction of youth content in the four largest Nordvision countries.

None of them is tempted to create a replica of the drama series
that made young people throughout the Nordic region - and all over
the world - devour public service drama in huge, greedy gulps. Alt-
hough SKAM has been an eye opener, the time has come to develop
and build on the valuable experiences. However, the general opinion
is that youth drama cannot continue along the same track as SKAM
without getting stuck.

“We’re looking for concepts which may have innovative elements
of form or content, not for replicas of SKAM,” is how Hakon Moslet,
Managing Editor of P3 at NRK, puts it. NRK has doubled its budget
for youth drama and Yle has at least four productions in the pipeline,
while DR3 wants to turn this into a cornerstone genre. And SVT is
planning at least one drama series directed at young adults each year.

Dare to make mistakes

“SKAM has proven that young people’s daily lives can be relevant

to others and reach a wider audience when depicted authentically.
And this has shown us how we can use young people’s own experi-
ences during the development stage,” explains Safa Safiyari, Head of
Children and Youth at SVT. The road to new youth drama successes
is paved with errors, wrong turns and misunderstandings - not as a
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SKAM

destination in itself, but as a necessary part of the process of explo-
ring new, unknown paths. “We must dare to make mistakes and not
only play it safe,” he adds. His colleague Irene Stroyer, Head of DR3, is
on the same page.

“We must have the courage to leap into untested waters. We are
amini-laboratory, and we must not be afraid of slipping up along
the way. Our task is not to create a new SKAM or to pursue cast-iron
guarantees of success in general; we are here to test what the genre
can do while we innovate on the young people’s terms,” she says.

“The first episode had
200,000 viewers, and many
of them had never watched

anything from Yle before.”

Jarmo Lampela, Head of Drama, Yle

Four series in the making

DR3 is in the process of abolishing the term youth drama altogether
because it reminds people of hour-long drama episodes and Sunday
evenings on the couch. Instead, the DR3 team talk about ‘youth ficti-

“SKAM has proven that young people’s
daily lives can be relevant to others and reach a wider
audience when depicted authentically.
And this has shown us how we can use young
people’s experiences during the development stage.”

Safa Safiyari, Head of Children and Youth at SV'T.

NRK’s teen series SKAM has effectively demonstrated the power of portraying drama on equal terms with the target

audience, and this experience must be carried forward. But those in charge of Nordic youth drama emphasise that replicas

of SKAM and cast-iron solutions will not form part of the package.

on, as the term covers the plethora of formats and new platforms suited
to the genre. DR3 will be going ‘digital first’ from 2019, and its ambition is
to make fiction a cornerstone in the transformation from flow TV.

In Finland they are likewise working at full throttle. In 2018 alone,
according to Head of Drama at Yle, Jarmo Lampela, at least four dif-
ferent youth drama series are in the making, and Yle is experimenting
with new formats and platforms. For example with a 360 degree con-
cept for Snapchat, where users can choose the characters they want
to follow, but only for 24-hours before the snap disappears again. Yle
has made a special effort to get hold of a traditionally hard-to-reach
group - young gamers - by joining forces with some of the gamers’
own role models.

“In the series we focus on a fanatical gamer who plays video games
constantly, and we have published it together with real online gamers.
The first episode had 200,000 viewers, and many of them had never
watched anything from Yle before. So it was a very high-risk project,”
says Jarmo Lampela. He believes the key to success lies in creating a
credible environment that young people can identify with. “It’s crucial
that the characters appeal to young people, and that they believe in
them and sympathise with them,” he explains.

No finger-wagging
Safa Safiyari from SVT agrees. “The most important thing is to make

the topics feel relevant. Authenticity is important and, of course,
direction and acting are critical.”
Hakon Moslet also points out that the stories must be authentic.
“We are not here to embellish reality. What makes us stand out
from commercial TV drama is that we tell stories which are at once
challenging and entertaining, and which also include a perspective of
development.”

“We are not here to embellish reality.”
Hcdkon Moslet, Managing Editor at PS NRK

DR3 has become well known for creating brutally honest TV based
on reality just as it is, but not necessarily as it should be.

“We’re not the usual adults making television for young people,
and we don’t believe in finger-wagging. We make fiction available for
better or worse. We can inspire and initiate the kind of conversations
that young people can have with themselves or with their peers, and
then it’s up to them to form their own opinions,” explains Irene Stroy-
er from DR3.

And soon the young audience will have more fiction than ever to
form opinions about. In the next few years, youth drama is predicted
to reach record volumes - and SKAM is nowhere to be seen.
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The short drama episodes focus on the teenagers’ own
stories from their everyday lives.
Pictured here is Sara Mededovic, who is a bullying victim.

A street casting experiment
provided very different
young actors for a major
new drama venture.

By Ib Keld Jensen

When SVT hold their usual casting for young drama talent, most
of the applicants have studied theatre at school and tend to be
Swedish-born, middle-class, white, young females.

However, it was a totally different scenario when the production
team behind a major new venture aimed at teenage audiences, SVT
Z, approached young people in the street during a week-long civic
festival in Malmo back in August 2017. As well as boys, teens with
immigrant backgrounds were among the unusual group of young-
sters who accepted the team’s offer there and then: do a four-minute
screen test and get the chance to become an actor.

“At the Malmo Festival, we
found lots of hidden talent
among people who
wouldn’t normally turn up
at a traditional casting.”

Maria Karlsson Thérnqoist, Project Manager, SVT Z

“Quite often we’ll be looking for ages, and then maybe find one person
that is a good fit. But at the Malmo Festival, we found lots of hidden
talent in people who wouldn’t normally turn up at a traditional
casting, and eventually they made up the majority of the actors,”
explains Maria Karlsson Thornqvist, Project Manager and Programme
Developer with SVT Children and Youth.

Aimed at Instagram

Thornqvist is head of the team working on SVT’s huge venture. For
several months, they have been getting as close as possible to the
things that are on Swedish teenagers’ minds.

Their initial task was to produce 24 test episodes of one minute
each with the heading DIN STORY. These were chosen from a great
number of little stories about topics such as love, gender identity and
bullying, sent to SVT by the young people themselves.

The test episodes were aimed at Instagram, and like an advent
calendar, they were featured every day from 1 December before being
posted all together on SVT Play. “A lot of teenagers won’t be thinking

of SVT Play when they want to look for content, so one of our greatest
challenges is to work out ways for these viewers to find DIN STORY
on SVT Play,” says Thornqvist.

Love is a big hit

SVT wants to drive the traffic by posting one episode per day on Insta-
gram with a tagline mentioning that all the episodes are ready to view on
SVT Play. For the same reason, SVT has made sure that the episodes will
be available on SVT Play for an entire year.

“We want the young viewers to talk to each other about the content,
and it can take some time for the word-of-mouth effect to make an im-
pact,” the Project Manager explains.

During the first six weeks, each episode has been viewed 25,000
times on Instagram and around 10,000 times on SVT Play.

“It’s interesting to see that the popular clips on Instagram are
different from the ones that do well on Play. We believe that this is partly
because we also reach an older audience than our immediate target. It
shows that Instagram seems to work better for us as a testing window, so
that we can see what is really successful with our target audience. At this
stage, we can’t tell who is watching on Play; it only reveals how many,” she
says. Among the young viewers, stories about love and friendship are the
biggest hits.

Casting for DIN STORY at the Malmé Festival.
Anna Bylund and Maria Karlsson Thornqoist from SVT Z
do a screen test of Lemoni Verngren.

Plans for longer formats

Maria Karlsson Thornqvist points out that because the Instagram
figures can only be generated through Instagram’s own analyses, her
team cannot control how often their target audience is exposed to
each video clip.

Their aim is to continue testing throughout 2018, produce more
of the little stories during the year and set up an entire library of the
teenagers’ different stories. At a later stage, the plan is to develop
the drama production into longer formats, and the Project Manager
hopes that these will be ready to premiere at the start of 2019.
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In the second?alf of the 20th century, the Sami

were recognised as the original inhabitants of Northern Europe,

and they are the only indigenous people in the EU. UR put

the Sami people under the spotlight in a series of three programmes.




Ingtinn Utsi returns to Sarnes boarding school,
aplace associated with feelings of shame and
guilt. Here, Sami children were meant to become
Norwegian citizens as part of a harsh policy of
‘Norwegianisation’ that extended into the 1970s.

The Nordic region’s indigenous
people — co-producers
of their own neglected history

The Sami people have lived for more than 2,000 years in what is
now Norway, Sweden, Finland and Russia. Nevertheless, their
history was largely unknown until UR put it under the spotlight.

By Ib Keld Jensen

In this new large-scale trilogy about the history of the Sami, which
SVT premiered on 1 January 2018, five out of six camera operators
have a Sami background. Some of the journalists also belong to the
Nordic region’s indigenous people and can trace their history 2,000
years back. “It’s unusual for a minority group to be this directly in-
volved in presenting their own history,” concedes Magnus Sjostrom,
Project Manager of the three hour-long TV programmes produced
by the Swedish Utbildningsradio (UR). However, he points out that
there are several advantages.

“The great advantages are obviously on the linguistic level and in
terms of contacts and networking. Being able to interview someone
in their own language in a close-knit community - where everyone
knows each other and can often name each other’s parents as well
- makes for an entirely different encounter. It has also helped us to as-
sess which people we would prefer to include in the programmes, and
it has provided us with incredible expert knowledge,” emphasises
Magnus Sjostrom, who believes that the production also benefits
from including non-Sami people.

“It’s important to create a balance between insider and outsider
perspectives, and that’s why it’s important to have a mixed editorial
team,” he says.

Neglected history

UR has set up dialogue groups that regularly communicate with
minority groups in the country, including the Roma, the Swedish-spe-
aking population of Finland and the Sami, and it was this group that
pointed out the lack of up-to-date knowledge. The Sami’s long history
is largely unknown to the general public. Magnus Sjostréom himself
was no exception.

“I must admit that [ know more about the indigenous peoples of other
parts of the world and can easily name five North American Indian
tribes, but | can’t name even one of the equally numerous groups of
Sami.”

The fact that there are 10 different Sami languages which are
not all mutually intelligible, and that far from all Sami made a living
herding reindeer but were historically also skilled fishermen, came as
asurprise to the producer.

“It’ s important to create
a balance between insider and
outsider perspectives.”

Magnus Sjéstrém, projektleder

The Sami invented skis

The Sami people have an impressive list of historical achievements. For
example, they were the ones who invented skis. In the Middle Ages, the
Sami built large facilities for catching reindeer and played a critical role
in the European economy by selling skins on a large scale throughout
Europe. But SAMERNES TID is also the history of a people who, when
the nation states were established between the 13th and 16th centuries,
were spread across four countries and have since been subjected to
severe persecution and a cruel process of Christianisation.

I dag regner man med, at der er cirka 70.000 samer tilbage.
40.000 i Norge, 20.000 i Sverige, 9.000 i Finland og 2.000 i Rusland i
det land samerne selv kalder Sapmi. ’'Samernes tid’ er produceret af
UR og medfinansieret af NRK og Yle, ligesom Nordvision har stettet
okonomisk.
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Digital World Cup
collaboration aims
(0 attract novice

foothall fans

DR and NRK join forces to develop
new online narratives in order to capture
users with no prior interest in football.

Af'Ib Keld Jensen

When the opening match between Russia and Saudi Arabia kicks off
at Luzhniki Stadium in Moscow on 14 June, this will also mark the
culmination of another ambitious co-project between DR and NRK to
provide online content around a major football championship.

The two online editorial offices want to develop different ways of
digital storytelling, thereby building on a collaborative approach first
applied in relation to Euro 2016. Their aim was to make the content more
interesting, especially for users not usually keen on sport or football.

Back then, the two editorial teams produced visually based stori-
es told through slides, shorter texts and video to replace the traditio-
nal format of longer, more text-heavy articles.

Not hampered by a similar mindset
According to DR commisioning editor Jes Hgjen Nielsen, NRK was in
the driver’s seat on that occasion.

“NRK is incredibly competent and really inspiring to work with.
When we put our heads together back then, they were much further
on in their work on this format, so it was more of a quantum leap for
us than for NRK.”

He sees great advantages in this collaboration because both
teams are facing similar challenges.
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“When you're surrounded by the same people every day, then no
matter how competent and creative anyone is, you tend to end up
thinking along the same lines. That’s why it’s hugely rewarding to
meet others who also think digital but aren’t hampered by having a
similar mindset to us,” says Jes Hgjen Nielsen, adding that NRK
won several design awards for the format that resulted from their
collaboration in 2016.

Goals will be on catch-up
DR chose to reuse this format on DR News during the U.S. presidenti-
al elections.

The agreement to repeat this type of collaboration between the
two editorial offices was made at a time when both Denmark and
Norway appeared to have no chance of securing a spot at the World
Cup finals.

Although Denmark did eventually qualify, an initial idea of provi-
ding a guide on how to find an alternative favourite team is still very
much alive. DR is working on a method to make it easy and fun to pick
which team to support. Another idea is to make goal footage more
accessible.

“There is an enormous catch-up element in the goals. Apart from

the most passionate football fans, very few people watch every game.
But a lot of them would like to see the goals, and NRK is busy devel-
oping a fun way of letting us view the goals with a single click.”

Developing ideas
So far, all these ideas are at the development stage. This is also true of
a third idea, which is most directly linked to the 2016 collaboration.

“NRK is incredibly competent and
really inspiring to work with.”

Jes Hajen Nielsen, Editor, DR Media

Each of the editorial teams wants to find five particularly good World
Cup stories, and these have to be just as relevant as any other materi-
al for both media providers to use on their online platforms.

“At Euro 2016, we’d made special content about each of the
24 teams. But we had to face the fact that there really wasn’t a big
enough audience for some of the teams that were knocked out early,
especially if they didn’t have great profiles,” explains Jes Hgjen Niel-

N

NRK and DR have joint meetings to develop ideas and then
continue working on these ideas in their own teams.

sen, who also has a second screen solution on the drawing board.

“We’re working on ways to bridge the gap between the TV expe-
rience and the digital products. For instance, this could have users
voting on whether a red card is justified, or what is the biggest foul or
the most random hairstyle, all while the match is being played. Our
challenge is to find the right balance so it doesn’t look like an advert
running across the screen the whole time.”

During any major football championship, the public service
stations will have people visiting their online platforms who are not
regular users, and hopefully this will open their eyes to other public
service content.

However, the main ambition is to create a sense of community
as if all of Denmark were experiencing the World Cup together.

“We want to be down-to-earth without dumbing down, and we
want to make our users feel close to the Danish players in Russia,”
Jes Hojen Nielsen concludes.
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Farmer Frank Erichsen from DR’s BONDEROVEN"
swapped Denmark for Finland, where he joined
craftsmen from other Nordie eountries to build an
‘aspen’, an ancient type of dugout from the Baltic
Sea. “This really is a Nordic effort. We can trans-
form this into something unique,” says Erichsen.

BONDEROVEN is one of the most popular pro-
grammes in Nordvision’s programme exchange.
SVT, Swedish Yle and RUV provided financial sup-
port for the visit to Finland to cover the extra costs
of this co-production. The actual filming abroad
was not challenging in itself.

“We work in a light and mobile way.
Half of all scenes are one-takes,” says Camera
Operator Peter Wath.



Photo: NRK

“JAEVLA HOMO was one of themost =+
streamed shows on NRK TV this autumn.”
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TV viewers across the Nordic
region will be able to watch the
NRK series JAVLA HOMO. When
there is buzz about something, it is
important to act fast, says SV'T.

By Randi Lillealtern

According to Managing Editor at NRK P3, Hakon Moslet, all the
other Nordic broadcasters will be showing J/EVLA HOMO in winter
2017/2018,

“Of course we were really happy about that! It’s been a tough
process for presenter Gisle Agledahl to create such a personal and
honest series.

He has given his all, and such a warm response means a lot.
JZEVLA HOMO was one of the most streamed shows on NRK TV this
autumn. We've had a flood of grateful feedback, and the series started
a debate that has carried on for weeks,” explains Hakon Moslet.

A knot in his stomach

In the first episode, presenter Gisle Gjevestad Agledahl talks about
having a knot in his stomach the first time he held hands with his
boyfriend in public. At home and in private, everything was great, but
when other people saw that they were a couple, Gisle felt uncom-
fortable. It was this situation that gave rise to the idea for the series
JAEVLA HOMO. Why did Gisle have a knot in his stomach? Was it only
because of his inner feelings, or were there also external factors at
play? In the series we follow

Gisle on his journey towards finally daring to show the world that he
is gay. “Gisle is essential to the project. He’s let us take part in his life,
his emotions and his experience of reality. He’s kept things under
wraps for long enough to ensure that his process could unfold for real
in front of the camera. He’s been extremely strong and courageous,”
says Project Manager Hans Petter Skolsegg.

He explains that this commission from NRK was challenging for
the editorial team.

They were tasked with creating a personal, journalistic documentary
series.

“It turned out to be quite a difficult process. We had to constantly
weigh up how the different elements should be portrayed - whether
they should be more personal or journalistic.”

The editorial team decided to use Gisle’s reality as a guide for
what they should include and what should be cut out. “If we could
have used another presenter in some of the situations, then it wasn’t
right, and we’d drop it,” says Skolsegg.

Strike while the iron is hot

JZEVLA HOMO is one of the programmes exchanged through Nord-
vision. Jesper Petersson at SVT International explains that when
there is such a buzz about something; it is important to act fast, “In
today’s world of digital TV, news spreads incredibly fast, and if we’re
too slow to broadcast something, there’s a risk that the audience has
already gone elsewhere. It’s a bit like that with J/EVLA HOMO. This is
a series that really suits an online audience. It’s been getting good at-
tention on social media, and that creates anticipation among viewers:

‘We want to watch it right now!’,” he says.

The series JAEVL.A HOMO is a personal, journalistic documentary series based

on presenter Gisle Gjevestad Agledahl’s life and reality.
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Programme exchange 2017

2,823 programme episodes were exchanged in 2017.
Here is an overview of the most exchanged programme

from each of the seven stations.

NI°K

Arkitektens hjem

In their day-to-day work they draw homes
for other people, but how do architects
choose to live? In three seasons so far, NRK
has visited Norwegian architects to discuss
what makes a proper home.
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Bonderoven

Now in its 19th season, DR’s BONDEROVEN
follows Frank Erichsen and his family’s
dream of becoming self-sufficient. Frank
deals with everything himselfin the old-fas-
hioned way, using tools that he can repair on
his own.

Geografens testamente

The UR children’s series takes young viewers
on a geographic adventure as they travel
through Europe guided by engineer Morten-
sen (centre), Holger Nilsson (left) and Esmé.
This is Season 2 of the geography-based
series. Season 1 was broadcast across the
Nordic region.

svt

Vénligen Lars Lerin
Lars Lerin is one of the most
well-loved artists in Sweden. Now
he seeks new friends among well-
known creative people whom he
genuinely wants to get to know. In
return they tell some very power-
ful personal tales.

Reimleikar

This series explores Icelandic
folklore, where superstition and
belief in mountain fairies are
widespread in ways that reflect
society, culture and the very he-
art and soul of human beings.

FINSKA

b i " A

Vart land

is a series of programmes pre-
senting Finland and its majestic
nature viewed from the air. In a
very low-key narrative style, all 10
episodes use images filmed from
a helicopter combined with mu-
sic composed for the occasion.

SVENSKA

Stromso

is a Finland-Swedlish lifestyle
show focusing on handicrafts,
food and gardening. Having pre-
miered back in August 2002, the
show is popular among Finnish
speakers and across the Nordic
region.
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NEW TOOL "™

norjassa

CONJURES
UP MOR
RELEVANT
CONTENT

AS PART OF A DEVELOPMENT PROJECT
ON WORD VECTORS, YLE AND NRK HAVE
TRIED OUT NEW METHODS TO DISCOVER
THE TOOLS OF THE FUTURE FOR RECOM-
MENDING CONTENT TO AUDIENCES.

Av: Michaela von Kiigelgen

Being able to offer the most relevant content when the user clicks on
alink was the aim of a collaborative project between Yle and NRK.

“This was a research and development project to test machine
learning technology for recommendation logie,” explains Trond
Johansen from NRK.

Although NRK worked with articles and Yle with radio content, in
both cases they wanted to find tools that will enable them to make
even better content recommendations to their audiences in future.

As the collaboration focused primarily on word vectors, a techno-
logy developed only from 2010
onwards, the project required
agreat deal of learning and
testing. Aleksi Rossi from Yle
explains that word vectors are
similar to coordinates.

“A vector is like a position
in space. All words are given
their own coordinates which are
placed on a multi-dimensional

map where similar words end up

close to each other.”

Aleksi Rossi, Yle
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In other words, the vectors place the words on several different axes
and try to find similarities and relevant content. “For example, if an
article contains a lot of words related to calculations and politics, you
can assume it’s about economic policy and then you try to find similar
content by using vectors,” explains Rossi.

“The IT world is full of surprises”
Although there is a strong tradition of collaboration within Nordvision,
this type of technical cooperation makes different demands. Aleksi Rossi
suggests that it is essential to have a clear plan. However, a very rigid
schedule can also prevent you
from investigating other things
you might come across during the
project.

“People often think that we
must do everything exactly as
we've agreed, but the I'T world
is full of surprises. That’s why
collaboration should be more

flexible,” says Aleksi Rossi. He still Trond Johansen, NRK
believes that the benefits of colla-

boration outweigh the challenges. “It was great that we could

put our collaboration to the test, and | hope we can do much more in
future.”

The project did not run entirely smoothly - for example when
NRK tried to use Yle’s code on its data, which proved both complica-
ted and time-consuming. Nevertheless, Johansen believes that their
experiences with word vector technology are important in terms of
the future.

“We must understand its possibilities and limitations and what it
takes to be able to use the technology. NRK is working on establishing
a production line for thematic recommendations which employs this
technology, so the collaborative project has been a helpful starting point
forus.”

Aleksi Rossi points out that while it is time-consuming to develop
new technological solutions, the collaboration on word vectors has been
promising and can also be applied to other areas apart from recommen-
dations.

“The technology could be useful for example in improving auto-
matic moderation of online comments.”

DIGITAL FESTIVAL
GEFLA FOLLOW-UP,

NORDVISION REPEATS LAST YEAR'S
SUCCESS BY ONCE AGAIN GATHERING
A STRING OF THE BEST DIGITAL
NARRATORS OF OUR TIME AT AN
INTERNATIONAL FESTIVAL IN HELSINKI
IN MARCH.

By Ib Keld Jensen

When journalists, editors and other experts met in DR-Byen in March
last year at the first festival of digital narration under Nordvision’s
auspices, the involvement of young users emerged as the conferen-
ce’s most convineing message as to how the exodus of viewers can be
stemmed or perhaps moved to new platforms.

All members of the Nordvision partnership face much the same
challenges, one of the greatest being how the public service media
should deal with the exodus of younger viewers to other media plat-
forms.

Keynote speaker Ingrid Kopp, Senior Consultant at Tribeca Film
and internationally recognised digital narration developer, put it
more poetically:

“The audience’s behaviour is changing, but this creates new
opportunities. We used to live in a garden where we could tend our
flowers undisturbed. Now we live in a stream that flows regardless
of whether we take part. You have to fish exactly where the fish are
found,” says Ingrid Kopp.

The festival offered a range of tangible and extremely imagina-
tive examples of new digital narrative forms. From the integration of
gaming to crowdsourced narration and the use of new and alluring
virtual reality toys.

Long list of top industry names

At the launch of the first ever ‘Festival of Digital Narrative Forms’ in
2017, the tickets quickly sold out. There is so much interest in getting
inspiration for new methods, platforms and concepts to narrate
digital stories that a new festival has been scheduled, with a list of top
international specialists no less impressive than last time.

It will be held in Helsinki from 22-23 March 2018.

“300 delegates will encounter internationally recognised public
service projects within cross media, AR, web docs, mobile stories,
social media, co-created and interactive film ete. They will experience
digital action from NHK in Japan and Canadian CBC’s news transfor-
mation on all platforms and get an extensive introduction to digital
narrative forms through the story. There will be about 20 presenta-
tions in total from all around the world,” explains Festival Manager
Kare V. Poulsen.

More details can be found at nordvision.org.

INVITATION FROM
NRK TO SOCIAL
MEDIA SEMINAR

NRK has invited employees of Nordvision partners
who work with social media to a large-scale social
media seminar in Oslo in June 2018. By bringing
together as many social media experts as possible
for two days of seminars and workshops, the aim is
to let them get to know and learn from each other.

The seminar will increase participants’ knowledge
of the latest developments and best practice, as
well as strengthen their network and improve day-
to-day collaboration across national borders. For
more information, please contact the local social
media representatives in the Nordvision companies.

The event is a continuation of the four social media
seminars conducted in 2015-2017 at NRK, SVT, Yle
and RUV.
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Everyone’s
(rying to solve
the same puzzle

In autumn 2017, Yle hosted a Nordvision
meeting for Head of Publishing and
another dealing with video on demand.

At Yle they believe that the Nordic
meetings and collaboration are extremely
important - not least now when the media
industry is in a state of flux.

By Michaela von Kiigelgen

“The media industry changes at breakneck speed when the interna-
tional giants rush into the market. We all have the same questions but
different answers,” says Cilla Lonnqvist, Head of Yle Areena.

Tomas Lindh, Head of Swedish Areena, refers to the major invest-
ments made by media giants such as Netflix and Amazon and points out
that a single public service company can never compete with them.

“We must band together to form an even larger entity. Nordvision
can establish itself as a relatively major player,” he says. It is essential
to find new solutions in order to engage the audience.

“We can learn from each other so we don’t repeat each other’s
mistakes. But if something has been successful, it’s also good to know
about it,” says Petri Jauhiainen, Head of Publishing at Yle.

Everyone’s trying to solve the same conundrum.

The three of them agree that the partnership is incredibly va-
luable and the meetings are important.

“We’ve been able to exchange a huge number ofideas and share
our successes and failures. Together we can develop further,” Cilla
Lonnqvist believes.

Having worked full time with Areena since May 2017, Tomas
Lindh says that the joint meetings offer fantastic insights into how
others have solved their issues.
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Everyone’s trying to solve the same puzzle
“The value of this knowledge network cannot be measured in money
alone,” he explains.

He mentions some of the issues discussed during the video on
demand meeting: how to create closer links with the audience, and
how to make people more aware of new content in the making,.

“One suggestion was that we could collaborate on ‘behind the sce-
nes’ and audio content. That was well received, and we carry on the good
work. Everyone’s trying to solve the same conundrum,” says Lindh.

“We can learn from each other so we
don’t repeat each other’s mistakes.
But if something has been successful, it's
also good to know about it.”

Head of Publishing at Yle, Petri Jauhiainen

New angle needed for on demand services

Not only do all the Nordvision companies face the same challenges -
the tools they have available, traditional TV and online streaming ser-
vices, are also the same. Tomas Lindh points out that it is becoming
increasingly important to develop video platforms to make them
more independent and not directly linked to the offering on TV.

“We hope that viewers choose Areena or SVT Play because
they’ve got a couple of hours to spare and want to watch something,
not because they’ve missed it on TV. It’s too flimsy if on demand
services are dependent on broadcast TV,” says Lindh.

Petri Jauhiainen mentions the EU’s plans to allow European audi-
ences to use streaming services from their own country, even when
they are abroad. “We must think about what skills we have that may
solve this issue, and whether we can work together in some way. Col-
laboration offers many benefits,” says Jauhiainen.mycket att vinna”,

séiger Jauhiainen.
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“The joint meetings offer fantastic insights into how others have solved
their issues,” says Tomas Lindh, Head of Swedish Areena.
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Collaboratio leads to

better online journalism on

Nordic stories

Good digital journalism requires new ideas and solutions from
public broadcasters raised on flow TV. A collaborative group ensures
that no one has to reinvent the wheel on their own.

By Randi Lillealtern

Yle is good at user analyses, NRK has an advanced and user-friendly
election quiz, and SVT has organised their news floor with smart
solutions. The Nordic broadcasters all have their own strengths
within digital journalism. However, until recently there has been no
systematic contact between the news desks.

In spring 2016, Mattias Erkkilé at Swedish Yle called all the chief
online editors from the various Nordic broadcasters to a meeting in
Helsinki. Other genres already had collaborative groups across the
region, including Children, Drama, Knowledge and several others.
But there was no collaborative group for the digital news desks.

Erkkil&’s aim was to be able to exchange experiences, ideas and
content with colleagues holding the same position at the other bro-
adcasters. The group now meets twice a year, and the participants
believe this improves the quality of their digital content.

“I've now got lots of contacts from the different countries, and |
know who to get in touch with if something happens,” says Ida Anna
Haugen, Front Page Editor at NRK. “Following the truck attack in
Stockholm, we started collaborating with SVT right away. We were
able to broadcast their item on our channels. They were closer to the
incident. We wouldn’t have managed that so quickly if it hadn’t been
for these meetings.”

Useful on two levels
Each meeting lasts for one day and focuses on one topic. The repre-
sentatives from the different companies explain what they have been
doing for the past six months.

“They might present examples of some solutions they’ve developed,”
says Michael Kucera, Online News Editor at SVT News. Kucera believes
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Mattias Erkkildi is Online Editor at Swedish Yle.

Michael Kucera is Online News Editor at SVT News.

“As managers we may be
full of good ideas about what the
reporters should collaborate on,
but it’s important that they own
the ideas themselves.”

Mattias Erkkilci, Online Editor at Swedish Yle.

that these meetings are useful on two levels. Not only do they swap expe-
riences - there is also an actual exchange of journalistic content.

“When one of the companies comes up with more ambitious digi-
tal journalism, the content can be translated so that others can make
use of it,” he says.

The participants have a Facebook group, where they share ideas
and tips that might be of interest to the other broadcasters. During
the election campaign, for example, NRK had access to a climate
quiz from DR and chose to publish this in connection with a setup on
climate issues in the election campaign.

“It meant that we had something extra, more informative and in-
teractive to offer our users. Another example is the quiz we produced
at NRK about the US election campaign, which was used by both Swe-
dish Yle and DR. The sum of the parts was much greater than what
we could have achieved by ourselves,” explains Ida Anna Haugen.

Michael Kucera at SVT was very enthusiastic about NRK’s new
election quiz, which was presented at the group’s most recent me-
eting at NRK.

“2018 is an election year for Sweden, so it was fascinating for us to
see how NRK has tweaked its election quiz,” he says.

Hopes for more collaboration in future

So far, the collaboration has largely consisted of swapping content
and experiences rather than actual projects. The participants hope
this will change in the near future. “We should start collaborating on
tangible projects as soon as possible,” says Erkkilé. He believes the
prerequisites for this type of collaboration are slightly different for
online content than for other groups such as Drama and Children.

Aia g urdde [resa, (Sstore S S SRIEFE. Ml 00 SR B BerRACE
Scti= T e S et Fhar usle b . T ke e WK L &0 S w2 & B

Hvor mye tro:
har stege

”“They tend to do longer productions that they can co-finance

and co-publish. It’s more difficult to do so for those of us who work
with news. But there are opportunities to work together on large,
shared projects and then create local versions in each country. We
haven’t quite got there yet,” Erkkilé concedes.

However, January 2018 sees a project starting which could turn
into a proper example of collaborative journalism. NRK has invited
reporters from all Nordvision broadcasters to Oslo. Together with
reporters from NRK, they will hold a workshop on how to cover trials
in a way that engages young adults. The starting point is the trial of
Peter Madsen, accused of murdering and dismembering the Swedish
Jjournalist Kim Wall.

“As managers we may be full of good ideas about what the repor-
ters should collaborate on, but it’s important that they own the ideas
themselves. In this workshop, reporters will be involved in the pro-
cess, and hopefully this will lead to cooperation on actual journalism.”

Exceeds all expectations

Mattias Erkkild now has the collaborative group he wished for, and he
believes that the exchange exceeds all expectations.

“It’s all thanks to the people involved. We have a really good atmo-
sphere at the meetings, and the willingness to cooperate is clear. 'm
very grateful for that.”

Kucera from SVT emphasises that the Nordic broadcasters are
traditionally very similar, and they therefore encounter many of the
same challenges.

“We’re all old broadcasters embarking on a digital journey. We’ve got
alot to learn from each other.”
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Nordyvision, Key figures 2017 Co-productions in 2017

Total Co-productions per programme genre:

Total number of programme episodes - co-productionsand exchange. . . . .. ... ... . 5,102 Children. . . ... e 282  hours . ..... 1,207  episodes

CoProdUCtiONS . . . . oot e e 2,279 Drama. . ... 245  hours ....... 317  episodes

Programme and archives exchange.. . . . .. ... e 2,823 Factual . . ... 151  hours ....... 238  episodes
CUItUPE . . o e e 149 hours....... 259  episodes

News Knowledge. . . ... 30 hours........ 67 episodes

Estimated number of NeWs Items . . . . . . . L e e 3,378 Investigative journalism. . . .. ... e 64 hours........ 90 episodes
Youth & youngadults. . . ... ... e 23 hours....... 101  episodes

Co-productions Total. . .. e e e e 945 hours...... 2,279 episodes

Number of programmes granted development sSUpport . .. ... ... ... e 2,279 episodes

Number of programmes granted production SUPPOrt . . ... ... ...ttt e e 944 hours

Co-productions in 2017

The number of co-productions is dominated by production of children’s content.
This is partly due to many of the children’s episodes being quite short, while

for instance drama episodes are often significantly less complex.

Antal
5,000
4,000
3,000
2,000
1,OOO
0 Ar
0 2012 2013 2014 2015 2016 2017
B Co-productions B Programme exchange Total
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Nordyvision - in brief

What is Nordvision?

Nordvision is a media collaboration between the Nordic public
service media established back in 1959.

Who are the members?

SVT (Sweden), NRK (Norway), Yle (Finland), DR (Denmark) and
RUV (Iceland) are members, while KNR (Greenland), KVF
(Faroe Islands), Sveriges Radio (Sweden) and Utbildningsradion
(Sweden) are associated members.

What does Nordvision do?

Nordvision’s main task is to function as a catalyst to promote and
strengthen public service media in the Nordic region through
co-productions, programme exchange, format cooperation and
knowledge sharing.

Nordvision is coordinated through several programme and
network groups. In practice, collaboration often arises when a public
service provider presents its ideas to the other countries in these
groups. Ifa provider is granted co-financing for an idea, it can also
apply to the Nordvision Fund for support.

What is the Nordvision Fund®

The Nordvision Fund provides funding for research and develop-
ment as well as production. Although only the Nordvision companies
are allowed to apply, the actual production can take place in-house or
externally.
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How do you apply for support?

NRK, SVT, Yle, DR and RUV can apply for funding, but the project
in question must be a collaboration between at least two of the
members. The Nordvision Secretariat and the contact person for
your country can help you complete an application form on the
Nordvision website.

Who decides where the funding goes?
Production support is prioritised nationally by NRK, SVT, Yle and
DR. As RUV has no fund, this company cannot apply for production
support. Development support is awarded by the Board or by
commissioners in these Nordic groups: Factual, Culture, Children
and Youth & young adults. The funding for genre groups is jointly
distributed at the pitching competitions held twice a year

How much funding did the

Nordvision Fund award in 20179

The Nordvision Fund granted support for production as well as
research and development amounting to EUR 16.5 million for a total
of 140 projects. Production support of EUR 16 million was allocated
across 89 projects. Research and development support totalling
EUR 0.48 million was allocated across 51 projects.

When is the next application deadline?
The next deadline for applications to the Board for production
support or research and development support is 7 May 2018.
The second application deadline is at the start of November.

General Directors

heads of digital

Nordvision
Fund

Co-production

Programme
Exchange

Nordvision
Secretariat

Networks

Expert
Groups

Heads of
Publishing

Nordvision
Distribution
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Development support / Spring

Undersokning: barns medievanor under sommarlovet . . .. ................ .. ......... (DR&NRK) . ..... ... 8,000
Social Media KPI Dashboard & Report Generator,

MELriCS IMPrOVEIMENLS . . . ¢ . vttt ettt et e e e et e e e e e e e e et ettt et e et e e Nle)............ 5,040
Paranoid/SKrakKslottet . . . . . o oo e e MDR&SVD) ..o oo 10,500
Projekt Z —instagramdrama ... ....... ... . . SVD .o 5,000
Orkis/Elvebakken . . . . .. e (NRK) ... oo 5,000
17-pengertil pilot. . . . ..o (NRK) . ...t 10,000
Paylla. . . e (NRK) .. ... .. 5,000
Brenner bibliotek . . . ... (F)Y(NRK) . ... ... 9,000
“Levende smyKKer” . . ... e DR)........... 9,000
NyaSKanSen . .. ... e e e e e e SVT) . ..o vv v 9,000
“Det sidste ord/mekrologer” . . . . .. .. e DR) ... 3,000
Nordisk LASUtMANING . . . . . . .o o e Swle) . ........... 4,000
Badstofan . .. ... e RUV) ... .. 9,000
Music, FOod & MOOd . . . ot e e e RUV) ... oot 10,000
APOKAlYPSEN . . . e (SVT) o oo 8,000
GrANSIIV . o e e e e e e SvYle) . .......... 8,000
Waste food . . . . .o e (S22 D) I 10,000
SOVNEKSPIESSEN . . . v oottt e e e e e e e e e e e e e e (NRK) .. ...t 9,000
Plasteline . . . ... e (NRK) ...l e 9,000
Digital contentexchange . . . . ... ... e MDR)........... 12,000
Eides Spraksjov . . ..o e e (NRK) .. ..o 8,000
Climatearticleexchange . . . ... ... ... .. (Svenska Yle, NRK,RUV) (SvYle) . . .......... 3,800
Director of News And Current Affairs . . . .. ..o e Nle)........... 16.000
Socialmediaacademy . . . . .. ... e le)........... 20,000
Content based Recsys RRD Yle & NRK . . ... le)........... 16,000

* Granted by the Commissioning Editors for Children’s Programmes in December 2016

*2 Granted by the Board in April 2017

* Granted by the Commissioning Editors for Children’s Programmes (March 2017)

4 Granted by the Commissioning Editors for Youth and young adults’ Programmes (April 2017)
*5 Granted by the Commissioning Editors for Culture Programmes (April 2017)

*6 Granted by the Commissioning Editors for Factual Programmes (April 2017)
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Development support / Autumn

Festival of Digital Narratives . .............
Test af Minecraft som produktionsform til fiktion
Dinosaurier . .......... ... .. o i
Savingbees .. ....... .. ... ..
HowtoRUVtheworld ..................
Yolo-tildudor. .......................
Dating-eksperiment (big data dating) . . . ... ..
Minpappa . .. ... ooi i e
Denstoravéaderleken ...................
Life ..o
Havets hemmeligheter ..................
Outthere......... ... ...,
Algvandringen . . ......................
Vitenskapen bakmedaljen . ..............
Fra kropshad til kropsfred ...............
Denddedn .......... ... i
Haik ... o
ModeogseX. . . cvvvv et
Fantastiske forfattere . ..................
Glaspusterne fraVAaxjo .. ................
FriaordiNorden . .....................
Det europeeiske jihadist netveerk ...........
KaldKrig. ...... ... . ..
Barnedrapet somrystet Norge ............
Sjuktperfekt .. ..... ... ... ...
NordicHackday2018 . .. ................

*I Granted by the Board in September 2017

........................................ DR).......... 20,000
........................................ DR)...........13000
....................................... SV ...........10000
........................................ DOR)............4000
....................................... (RUV)...........20,000
........................................ DOR)...........15000
........................................ DOR)...........15000
....................................... (NRK)........... 9000
...................................... Svyle) . ...........7400
....................................... RUV)........... 8900
....................................... (NRK) . .......00 9900
........................................ Nle)............8400
....................................... SVD) ..o ... 7900
....................................... (NRK) .. ........0 9900
........................................ DR)........... 8900
....................................... SV ..ot 9000
....................................... (NRK)...........10000
........................................ DOR)...........10000
........................................ DR)........... 8000
........................................ DR)........... 8000
........................................ UWR)............5000
........................................ DOR)...........10000
....................................... (NRK)...........10,000
....................................... (NRK)........... 8000
....................................... SVTD) ...........10000
....................................... (SvYle) . ......... 20,000

*2 Granted by the Commissioning Editors for Children’s Programmes (October 2017)
*3 Granted by the Commissioning Editors for Youth and young adults’ Programmes (October 2017)
4 Granted by the Commissioning Editors for Factual Programmes (September 2017)

*5 Granted by the Commissioning Editors for Culture Programmes (September 2017)
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Production support / Spring

KrigsPhotografen . . . ... ... e DR)........... 250,000 DKK
Ramajetternesjuleeventyr. . . . ... ... e e (DR)......... 1,600,000 DKK
DenDoende Detektiv . . . ... DR)............ 521,000 SEK
De Dagar BlommornaBlommar . . . . ... ... . e DR)............ 521,000 SEK
HeITENS VEJE . . o o ittt e e e DR)........ 10.,500,000 DKK
SelfieStan . . . .. e DR)......... 6,000,000 DKK
Broen 4 . o e e e e DR)......... 5,000,000 DKK
Pasporet afHash . . . ... e DR)........... 400,000 DKK
Genrejsningen af Danmark . ... ... e DR) ...t 270,000 DKK
Lyst til LUKSUS . . . .. e DR) ...t 700,000 DKK
Hvorforslaveri? . . ... DOR) ...t 123,506 DKK
Nyhedsprojekt . . . . ..o e MDR) ...t 168,500 DKK
Public service marketing in the digital age - towardsanewmodel ............ ... ... ... ... ... DR)............ 104,250 DKK
PETsblinde aje . . .. ... e DR)........ ... 500,000 DKK
Det Sidste Ord/NeKrolog . . . . . .ot e MDR) ... 200,000 DKK
Verdens LykKeligste . . . . ..o e DR) ... 800,000 DKK
SEIVPOILIEEE « . v v v vt et e e e e e e e e e e e e e e DR)............ 50,000 DKK
BonderoveniFinland ... ... . . e DR) ...t 163,712 DKK
Jegvilveeredansker . . . . .. e DR) .......... 1,000,000 DKK
KIog PASPIOZ . -« o et e e DR)........... 450,000 DKK
BorniSkilsmisseland . . . ... ... e MDR) ........... 700,000 DKK
Ryska fastighetskop i Norden/samarbete Spotlight MOT . ........ ... ... ... ... .o o ... SvYle) ....... ... 35,000 EUR
Narmat broadeast 2017 . . . . . ... e SvYle) .......... 28,000 EUR
SNOWNOW . .« . e e e SvYle) ....... ... 35,000 EUR
The Independence Day Ball / Linnanjuhlat . .. ... ... ... . . . . i Yle) . ........... 40,000 EUR
SNOWOW . & o e e e Nle)............ 35,000 EUR
GENETASJONEL .« ¢ v vttt e e e e e e e e e e e e e e e e e e e e e e e e e (NRK) ......... 300,000 NOK
Hjemmebane . . . . ... e e (NRK)........ 10,000,000 NOK
Brenners Bibliotek . . . . ... e (NRK) . ..... ... 1,000,000 NOK
Elgorado . . . ... e (NRK) . ... ... 1,000,000 NOK
Nyhedsprojekt . . . . ..o e (NRK) . ..o oot 188,670 NOK
Public service marketing in the digital age - towardsanewmodel . ............. ... ... ... ..... (NRK) . ...t 105,493 NOK
Line fikser Kroppen . . . . ... e (NRK) . . ...t 750,000 NOK
SNOWROW . . o o e (NRK) . ........ 1.450,000 NOK
Kroppssprak . . ... e (NRK). . ....... 1,000,000 NOK
INnafor sesoNg 2 . . . . . oL e (NRK) . ... ..o 1,000,000 NOK
Den ekstreme Hoyre-bevegelsen i Norden - Radiodokumentar .. .............. ... ... ........ (NRK) . ... oo 200,000 NOK
Hvafeiler det deg? sesong 3. . . . . ..o e (NRK) . . ..o oot 800,000 NOK
CruiseturiSMeN . . . ... .. e (NRK) . ..o oove 200,000 NOK
Bonusfamiljen . . . ... e SVT) ........ 18,042,600 SEK
VArdgarden . . . . ... e e (SVD) ... oL 6,786,020 SEK
SE1 6111450 0 010 0.00066606006660606000060006060606060006000000000060000000000000003333d333003030 BV coooococooa 8,564,224 SEK
RanNsomMware . . . . ... e (SVD)..ooooi 400,000 SEK
Fusketimatbranschen .. ... . SVTD) o ooooi 450,000 SEK
lllegal handel med fagelagg . . . . . ... e (SVT) ..o 425,000 SEK
Public service marketing in the digital age - towardsanewmodel . ...... .. ... ... . ... ....... (C170)) R 116,500 SEK
SAGOrMANINE S . . . ot ittt e e e e e e e (SVT) .......... 1,016,894 SEK
VIVEE DSt .« . ot e e e e e (SVT) ......... 1,468,800 SEK
Rikard . . .. SVD. ..o 250,000 SEK
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Production support / Autumn

Valhallamurders . .. ... ... e MDR) ..o 120,000 EUR
2. JUli. e DR) ..o 1,086,386 NOK
Fantastiske Forfattere . . . . . ... . e MDR) ... 1,500,000 DKK
DR’s Store Nordiske JUleShow . . . . . . o e e MDR) .......... 1,300,000 DKK
Norden rundt . . ... ... e e MDR) ...t 400,000 DKK
31 o< DR) ......... 12,000,000 DKK
Herrens VEJe. . . o oot e DR) ... 5,000,000 DKK
Fremtidens Transportmidler (verden rundtivildtdesign) ........... . ... ... ... .. .. ..... DR) ..o 600,000 DKK
Trivselsharometer . . . . . ... . e e MDR) ..o 45,000 DKK
BaSEbOYS . . o o MDR) ......... 2,000,000 DKK
Liberty - den virkelige historie . . . ... ... e MDR) ...t 200,000 DKK
Sexturisme eller rejseromance? . . . .. ... e e MDR) ...t 500,000 DKK
Ungdommens demokrati- Engagerdig. . . . ... ..o DR) ..o 50,000 DKK
Fuskmeditalienskmad. . . . ... .. e DR) ... 125,000 DKK
Original digital content Fifa2018 . . . . .. ... e DR) «oviii 430,000 DKK
Seksuelle overgrebidehovas . . .. ... DR) «oviiii 300,000 DKK
Digital contentexchange . . . . .. . ... e MDR) ...t 50,000 DKK
7 Swle) .......... 80,000 EUR
#wtfhorden - instadocumentary . ... ... ... e e Xle) ............. 35,00 EUR
OpPArag Plast . . . . ..ot e e e e e e e e (NRK) ..o 400,000 NOK
Latterligsmart . . . . . ..ot (NRK) ..o 400,000 NOK
Eides SPraksjov . . .ot (NRK) . oooona 200,000 NOK
INNalor . . e e (NRK) .. ooov it 400,000 NOK
UKJIENE arviNg . . o o ottt et e e e e e e e e e e e (NRK) ......... 1,000,000 NOK
Frontkjemperne . . . . .. .. (NRK) . ... . 200,000 NOK
Ensvenske iINOrge . . ..o e e (NRK) . ....... ... 80,000 NOK
Original digital content Fifa2018 . . . . . ... e e (NRK) .. oooin 430,000 NOK
Kunsten a leve (Ny tittel: Thisisit) . ... ... o e (NRK) oot 200,000 NOK
Den nordiske motstandsbevegelsen . . . . .. ... L (NRK) .o ooev it 200,000 NOK
2 1 (NRK) . ....... 12,000,000 NOK
ShortdoxiNorden-final . . . ... . e e e (NRK) .......... 188,000 NOK
Jakten pageneralen . . ... ... e (NRK) .......... 200,000 NOK
Automization of Radio Content - formobileand voice. . . . . ... ... ... . o i (NRK) ..ot 475,000 NOK
ShortdoxiNorden . . ... ... e (NRK) ..o 55,000 NOK
Fallet. . .o SVT) ... 4,258,200 SEK
Svansen I KIAM . . . .o e e SVT) .o 1,310,000 SEK
Fuskmeditalienskmat . . . .. .o e SVT) ..o 200,000 SEK
Sexuella 6vergrepp inom Jehovas Vittnen . . . . . .. ... e (SVT) ...t 200,000 SEK
Jakten paGeneralen . . . .. ... e (SVT) ... 200,000 SEK
AlSKAdE SUPEIUNGE .+« « v et et et et et et et e et e et e e e e e UR) ..ot 750,000 SEK
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Completed co-productions in 2017

Title Category Broadcaster
Julekalender 2016:

Den anden verden/The OtherWorld. . .. ....... Born.......... DR
Ramajetternessesond. . ......... ... .. ... Born.......... DR
Brillebjorn . . ... ... ... o Born......... NRK
Jentersesongl-8 . ....... .. .. . o oL, Born......... NRK
Jentersesong 9% . . ... ... o i Born......... NRK
MinvennMarlon™ . .. ...... ... ... . ..., Born......... NRK
Snofall - Julekalender . . ................... Born......... NRK
Trevenner. ......... ... .. ... .. Born......... NRK
Zombielars. ........ ... . .. . Born......... NRK
Alva. .o Born......... SVT
BonSlochS2....... ... ... ... ... ... Born......... SVT
Sagoérmaninte, SASoNg 3. . . .. v vt Born......... SVT
Selmassaga . ............ooiiiiiiiin. Born......... SVT
StOPP - e e e Born......... SVT
Sommarkollo . . ...... ... . ... ... .. ..., Born. ....... SvYle
Arvingerne 3/The Legacy season3 . ... ... ... Drama.......... DR
Bedrag 11-20/Follow the Money ep.11-20 . . . . .. Drama.......... DR
Ditte og Louiseseason2. . . ............... Drama.......... DR
Overcooked/Mens vi presser citronen. . . . . . .. Drama. ......... DR
Dehlis vackraste héander . ................ Drama......... SVT
Hashtag. ... ... .. ... .. . .. Drama......... SVT
Vartiddrnu. . .......... .o .. Drama......... SVT
Nobel. . ... Drama......... NRK
Saltbn 4. . ... ... Drama......... SVT
Vardgarden . . ....... ... oo, Drama......... SVT
BonderoveniFinland ................. ... Fakta. ......... DR
Bornalenepaflugt . ..................... Fakta. . ........ DR
DENLEENDETERRORIST .. .............. Fakta.......... DR
Genrejsningen af Danmark?(arb.titel) . . . . ... .. Fakta.......... DR
Havbundens Hemmeligheder . ............. Fakta. . ........ DR
Historienom Danmark . ............... ... Fakta. ......... DR
LykketoftitoppenafFN. . ................. Fakta. ......... DR
MeyeriNewYork . ...................... Fakta. . ........ DR
NytHjem-UdenVold . ................... Fakta.......... DR
The Falcon and the Football . . .. ............ Fakta. . ........ DR
Waronnews. . . ........ i Fakta. ......... DR
CirkusFamilj2 . ........... ... ... ... Fakta. ... .... SvYle
Norden - Attica (arbetsnamn). . . . ........... Fakta. ....... SvYle
Reformationen - Luther 500. . . . ............ Fakta. . ...... SvYle
Utvandradeinvandrare. . ................. Fakta. ....... SvYle
Altaiin30days. ........... ... .. Fakta. . ........ Yle
ShortdoxNordic. . ........ ... . ... .... Fakta. ......... Yle
Dekadence - odsel, gradig og kleedtiguld ... ... Kultur. . ........ DR
Fremtidens Drommeboliger ............... Kultur. . . ....... DR
Lysttil Luksus. . . ... .. oo oo Kultur. . ........ DR
Nordiska Radets Prisutdelning 2016 . . . .. ... .. Kultur. . ........ DR

Title Category Broadcaster
Skenhedsfejl (fd Hvad er Skenhed?). ... ... ... Kultur. . ........ DR
Velbekomme Afrika. . . ...... .. ... L. Kultur. . . ....... DR
Babel og Brenner paSvalbard . ............. Kultur. . .. ..... NRK
Blondinens kulturhistorie ................. Kultur. . . ...... NRK
MeSSias . v oo v e Kultur. . . ...... NRK
Rocklslandica . ........... ... . ... ... Kultur. . . ...... RUV
Hitlatens Historia Mobilversionering . ........ Kultur. . . ...... SVT
Kultur i farozonen 3 - forstérda kulturskatter . . Kultur. ... ... .. SVT
Design3000. . .. ..o Kultur. . . ... .. SvYle
Nydelsens anatomi . . . ................. Kunskap. .. ....... DR
Kodningexplainers. . .................. Kunskap. . . ....... UR
Laponia - Europas sista vildmark . . ... ..... Kunskap. . ........ UR
Léraren som forandrade mittliv. . ... ...... Kunskap. . ........ UR
Normkritisk historia (Historieterapeuterna) . .Kunskap. . . ... .... UR
My RevolutionI917 . . .................. Kunskap. . ........ Yle
SayitinSami . ............ ... ....... Kunskap. . ........ Yle
Bygget med tvangsarbejde. . . . . . Undersogendejourn.. . .. ...... DR
MRSA ... ... ... Undersogendejourn.. . .. ...... DR
Network dS) . .............. Undersogendejourn.. . .. ...... DR
Politiets blinde gje. . . .. ... .... Undersogendejourn.. . .. ...... DR
Menneskesmuglerne. . .. ... ... Undersogendejourn.. . .. ... ... DR
Enromodysse. . . ............ Undersogendejourn.. . . ... ... NRK
Flytktningeutfordringen . . .. ... Undersogende journ.. . . ... ... NRK
Grensekontrollen . .. ......... Undersogende journ.. . . ... ... NRK
Profiterene i Middelhavet . .. ... Undersogende journ.. . . ... ... NRK
Dold (fd: Lillasyster) . ......... Undersogende journ.. . . ... ... SVT
Experimenten .............. Undersogende journ.. . . ... ... SVT
lllegal handel med fageligg . . . . . Undersogende journ.. . . ... ... SVT
Matbluffen. . ............... Undersogende journ.. . . ... ... SVT
17 e Ung. ........ NRK
Skamsesonga .. ........ ... .. Ung......... NRK
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Nordvision is a media collaboration between Contacts Photos:
the Nordic public service companies established back in 1959.

Chair, Nordvision Pages 6-7
Marit af Bjorkesten, Yle NRK, DR arkiv, Tine Harden, SVT, Sagafilm,
marit.af.bjorkesten@yle.fi Yle, RUV, Mystery Productions,

RVK Studios, Baldur Bragason@Filmlance Int / Nimbus Film
Nordvision Secretariat

Secretary General Pages 8-9
Henrik Hartmann NRK, NRK,Lotte la Cour, Yle, SVT, Tine Harden dr, NRK,DR,
hrh@dr.dk +45 24 24 83 05 NRK, Yle Drama, Nana Reimers, SVT, Tapio Piirainen, Yle

N°K 2 RUV

Kristian Martikainen
krim@dr.dk +45 28 54 69 04

Project Manager
@Dystein Espeseth-Andresen
oyes@dr.dk +45 28 54 40 05

Nordvision Fund Board

NRK: Arne Helsingen (Chair), arne.helsingen@nrk.no

DR: Lars Fredenslund Hagsberg, lash@dr.dk

RUV: Skarphédinn Gudmundsson, skarphedinn.gudmunds-
son@ruv.is

SVT: Thomas Nilsson, thomas.nilsson@svt.se

Yle: Marit af Bjorkesten, marit.af.bjorkesten@yle.fi

- see all contacts at nordvision.org/kontakt
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